UNIVERSITAT
BAYREUTH

V4

Faculty of Humanities and So

Soci al Capihadbughe@lt yop

Theoretical Model ling and Evi

DI SSERTATI ON

Nat hali e Pr¢schenk

Bayr euM2hr2z2002 m



Die vorliegewuwrrddi amell.atheoademb &rr 021t 9 omnes k o mmr
Kul turwissenschalWnilvemsint FtakBdyreutdlreral s Di s
Tag des Pr¢fkoll og@i ums: 18. Dezemb

Gut achtende Professoren waren
Prof ®ssoMar kus HKwingehsiidt*t Bayreuth (Ers
Professor Dr. Hol ger -Ubi & @3 $ n(zB8wehiMmagetsa oGhutt eern)b
Professor Dr. eCarnltdgs ®Balybleutbni(Dri ttopr
Vi eleermzlhh chen Dank f¢r den fachlichen Rat, der

Bewertung meiner Dissertation.



me

ne

Fami

e



Tabl e of Content s

TabdfeorCt ent s

Tabl e Of GO B S e L1
List of Abbir eV . at b 0 .S Vv
T A o T R T O O = - SRR VI
Li st Od i dia b S V.l
Li St Of Al G S Vil
S T T GO o o O o o A o 0 o DO PP PP PPPPPIA 1
Di scour Sle @ap.iSI0@li @ . i 4

Structure of the Wour.k...a.nd..Res.ear.ch..Qbestion

2. Tr ansofforSwactiiaoln Capi t al l nvest ment..i.n9Wester
| nv esitMmetniMo dPeorsnt  E.C..O.N.0 MY e 9
A I o U O = PP PP PPPPPPPPPT 9
The ENV il 0 mMe b e eeeaes 10
ACCE S S.h. b Y 10

PadDependent Transf or.ma.t.i.a.n..of...Ci.v.i.c.lMal ues
Decliinng he Social Trust of the..Ropul.dat2i on ir
Government al... En.v.i.r.onme.nt. ... 13
3. Ol ympic Values as..So.c..al..Cap.i.t.al..l.ndé&st men:
Theoretical Di scourse on..t.he..Pr.oductli7on of
Theoretical Di scourse on..t.he..Rer.ceptlid®n of
Theoretical Di scourse on the Produ.ctli%n of

TheoreticalheDiPecrocuerpstei oom of the Added Val ue

Depending on .t.he..Env.i..onment. ... 20
4 . Research Desi.g.n..and..Met. ho.do.l.agy. ... 23
Generating Quantitati v.e..Dat.a..on..Ql.y.np6 c Spe



Tabl e of Content s

EN VI ronme Lo Lo 28
EN VI T O NME L2 29
EN VI T 0N E LS 30
(@ U= T S A A A O A = O O - U 30
(O 3 o I T = o S Y VA 31

Reliability in At.t.i.t.ude..Meas.ur.emeft

Validity in At.t.i.t.ude..Me.a.s.ur.eme.nit...31

T 0 1 O = U AU P o T o O OSSP TTPPTPPPPP 32

5. F ol D 10 S 33

N S S Y o0 O = S OO PP P PP P PP PPPPPPPPPPPRR 33

N S S Y o3 O = TSP P PP PO PP PP PPPPPPPPPPPRR 36

AT 0 L B e 38
6 . Bissowm: Social Capital Cr.e.at.l.on..T.hr.adlgh Ol y
Governance Strategies for Creating..Nelw Soci

Building Up Trust Before Applying to Host t

2 ettt ettt ettt ettt ettt an ettt ettt ettt eeeen ettt ettt et ettt r e, 41
Creating Experience Hubs and Using the Medi
Games (Resear ch..Que.s.t.i.o.ns.. . 3....4...5).44
ProvioOdiymgi ¢ Education Through a..New.4Bor mat
Governance Recommendations and..l.mpl.i4d%tions
/R O3 o I ¢ IO o I U 1= T o 1 OSSO P PP PPPPPPPPPPPPPPPPPPS 51
Li St 0Of IRe el e C e S e 53
ANNEeX e ! AL G B S 67
N S S Y o O = S TP PP PP PO PPPPPPPPPPPPPPPRRY 67
N S S Y o P = TP PP PP P PP PP PPPPPPPPPRPN 78
N S S Y o O = . ST PP PP P PP PPPPPPPPPPRPRPN 93

IV



Li stbborfevAi ati ons

DOSB

EF

LYOG

NOC

OCOG

OECD

OSI F

(ORAVAR)

ROG

SCAL

SOG

WO G

UNDP

USA

YOG

Li stblorfeVAl ati ons

Ger man Ol ympic Sports Confeder

English Proficiency I ndex

I nternational Sport Federation
I nternati onal Ol ympic Committe
I nternati onal Paral ympic Commi
Lillehammer Youth Ol ympic Game:

Nati onalCoOinyiniptiece

Organising Committee for the O
Organi sati on -Ompar a&tciommm ma ncd Cbe v €
Ol ympic Spectator I nvol vement
Ol ympic Value Scal e

Ri o de Janeiro Ol ympic Games
Soci al Capital Analysis Level
Summer Ol ympic Games

Winter Ol ympic Games

United Nations Devel opment Pro
Uni Bedtes of America

Yout h Ol ympic Games



List of Fi gures

Li sti gour s

FiguReséarch Model: Social Canpi.tal..,Analby si s Li
Fi guEri 8t ing Social Capital I n Wes.t.er.nlSociet:
FigubecBal Tr us.t..Si.gnal.l.ing. ...o...43

FiguBeci#al Capital Cr e ateis.o.n...T.hr.ou.gh. .. Ol ympi c G

Vi



List of Tabl es

Li stabolfe sT

Tabl eOLympi ¢ SpecRraanoewo rnkv.o(l.dx&lnke)n.t................. 23
TablEmp2i.ri cal Overview Categorized into the Ol
Framewor r . K. .(.OS. L. E )i 27

TablSanp!l i ng Stages Combined with the..S28i al C

TablGovdernance Strategies to Create .Newb0Soci al

Vi



List of Articl es

Li st of Articl es

Articdé&eéédéeéecéecéecéecéeceééeée. 67

Kurscheidt, M. & Mtrtiistcthceensk , ToNwa r(d2 0OQI0yympi ¢ Gi g
Ger m&rey . man Journal of ExbPo t0.180&/s1266R1908G:dn t Res e

7

Articd@eé@éeéececéecéeecéeceéeeééeeée. 78

Preghlkenk, N . & Kuj)Focweids, aMModeIDO26f O ympi ¢c S
and Ear |l yCuEvwiedhhdndes.sues( 1lDo.i Spabt 15208h€ELSS5202

Arti&cdéecée 8ececeececeeceeeeeeeéeéeéeéeeée. 93
Pr¢schenk, N . & Kurscheidt, M. (2017) . Do t h.
Shi ft Perfc epltyynopiissindence fré&mVYewsg ofme ollyempi ¢

I nternational Jour naMarokfie tdiphdgot -GHn 8dedment and
Doi 10. 1504/ 1 JSMM. 2017.10008117

VI



Introduction

1. Introduction

(é) [T]o create a way of | ife based on t
good example, social responsibility and respectuurersal fundamental ethical
principles.

( é) [ T] o pl ace sport at the service of t

with a view to promoting a peaceful society concerned with the preservation of

human dignity.

(éDT] o opp
or

h e
he

ose anyi@mol iabiucs®l odr spommerand at
gani zations w(éhio] thaveeoOltymeici d

(éypport

and obligatiofélxamd taluda omemponsi bility for

principles of good governance be applied.
(International Ol ympic C

These principles held by the International Olympic Committee (IOC) show that over the years,
the Olympic Gamebave beenvell definedto encompass all soeeconomic and political
matters and have beenrposed to besverything; however, they primarily serve as a good
example. At present, for athletes, the Olympic Games represent an athletic highlight in their
lives; for spectators, they mainly represent entertainment and spe¢fachiinson, 1996)and

for host natbns, they represent a medium to achieve economic and political@nims 2013)

Each country that hosts the Olympic Games is committed to designing its Games to be the best
in history and to outdo their predecessor. Future generations should remersbdddhges, and

a comprehensive legacy for postestyuld be created as wéreuss, 2007)Therefore, the
Games should creakeverage in areas suels tourism and urban development, and they are used
as a production factor for this purpd&sssex & Chatley, 1998, 2002)

While critical voices refer to the sporting core of the Olympic Games and focus on it, the large
development of the Olympic Games and their symbolic force over the past decades can no longer
be denied. The Olympic Games have developeequal measure with society and satisfgs
anevent that attempts to be all things to all pedpt®ntemporary demands in various areas. In
addition, the stakeholders of the Olympic Games create infrastructure for international relations,
a mult-laterd platform and a growth machir{&vans, 2003; Surborg, VanWynsberghe, & Wyly,
2008) In the OlympicCharter of 1949, the autonomy of spwdasdescribed for the first time,

and since 1990, it has also been included withinirteggovernmental organizatioof
Europe(Chappelet, 2010)Asdescribed in the Olympic Charter, the 10C is committed to
protectingthe Olympic Gamefom politicaland commerial exploitation. Howeverthey
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areinstrumentalized on all microand macrepolitical levels(Seifart, 1984) For example,
regarding the Olympic Games in Sochi, Russia, the city, with the help of the staging of the
Olympic Games, has been converted to a-yeand tourism resort. However, the Olympic
Games were originally founded on a political ba@i#eulihan, B94) with a sociagoali it
wasBaron de Coubertin's basic idea to instrumentalize the Olympic Gam#®e purpose of
promoting gpeaceful societgndto place sporatthe service ofharmonious development of
humankind. Therefore, the deeper inpuf duman and social capital is strongly demanded
especially by host cities and countr{&innaert, 2012)

A onesided instrumentalization of social needs is not possible without accompanying economic
and political aspect@rischenk & Kurscheidt, 2020). Sbere should be a suitable global
governance of social, economic and political investmgi@happelet, 2016).However,
theinterdisciplinary interaction of commerce, gigantism, societal values and efficiencies in their
potential has not yet been sufficignclarified within researchFor a long time, it lacked a
coherent and theetic foundation of conceptualpproachks, effective sport governance as well

as corresponding evidence regarding this challenge of the Olympic mové&haitiefstathiou

& Henry, 2012a) Furthermore,htere arestill too few studies on corporate social responsibility
activities in sports organizatioiiBreitbarth, Hovemann, & Walzel, 2011)

Thecomplexconcept of social capital offers such a base. It can disclose, withiti@a
eonomic environment, the interdependencies of the interdisciplinary Olyiguement,on
whose structural basis governamgeasures can be derived. In previous studies on professional
sports megavents and the Olympic Games, social capital has mainlydmgeied as a theory to
instrumentalize and leverage economic transactions and impacts, not social standards.

Other researchers confirm that sports megents such as the Olympic Games can cradded
valuefor society,which creates social capit@aks 2013) However, especiallthe creation of

social capitaht the Olympic Games, with their commitmentstial exchangandeducation,

is important due to the inherent Olympic valuksthis context, the strengthening of Olympism
could be an effectivenstrument, to build up again social trust and social caited Olympic
Games have these postmodern characteristic feattnel potentially inspirgpeople in times of
progressivecommercialiation and omnipresengéventization Moreover such social apital can

be strengthened through a global media network structure, which on the one hand is created by

the Olympic Games and, on the other hangaches an enormous variety of
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differentpopulations, making such social value extremely valu@tdeiright, 2004; Smith &
Westerbeek, 2007)

The aim thereby, itheuseandtransfer of the Olympigalues.The Olympic values, as a mindset

and value orientation in the attitude of people, can serve as an example for respectful, friendly
social interaction,encouraging new actionThe complex levels of the underlying social
interactions must be thoroughly examined to derive an effective governance of such a common
good(Berkes, 2008)Normally, social capital is accumulated through actpertsover a period

of time and through the fulfilment of three conditions: the same goal, the same
experiencandsimultaneity(as further elabotad in the summary of Article 2and
thediscussion). It is a challenge to meet this aim within passive spectators since the
samegoaldoes not originate through actisports but only through, for example, an interest in
sports or entertainment, and varies at different levels of involvement. However, the same
simultaneousports experience is psible and creates a community.

Thereare two central requirement&) the existence of social capital within the host nation,
which enables a successful awarding of the Olympic Games within existing structurestaad (b)
successful and targetédstingand implementatioonf the Olympic Garas to create new social
capital. For examplejn Germany therealreadyhave been five successful Olympic applications:
1916 Berlin but cancelled due to the First World Wat936 Berlin & 1936 Garmiseh
Patenkirchen; 1940 GarmisdRatenkirchen,but cancdled due to World War 1l and Munich
1972. However, there also have been five failed Olympic applicationk992 Berchtesgaden
againstAlbertville; 2000 BerlinagainstSydney 2012 Leipzig againstondort 2018 Munich
against Pyeongchang2022 Munich againsthe population and®2024 Hamburgagainst the
population(lOC, 2019a)

Against the backdrop ofthese recent rejection;n recent yeargredominantlyn
Westerndemocratic nations, and of the criticism lodsting the Olympi&GameqCottrell &
Nelson, 201Q)the first requirement appearsbe a weak poinwith consequences for the second
requirement. Currently, in democratic natiopngew political forms of social involvement are
arising and referenda are held to decide whether the Olyfpioegake placeor not, thusthe
perception of spectatoes the most importastakeholder groupf the Olympic Games plays a

key role (Boykoff & Zirin, 2016; Gratton, Shibli, & Coleman, 2006)in
creatingsocialcapitalin society. h Germany, the expectation of positjvntangibleeffects has a
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positiveinfluence on whether Germany will host the Olympic Gaagesn(Wicker, Whitehead,
Mason, & Johnson, 2017)

Discourse on Social Capital

As baoctmcaapt t heor y,hasocaitalr acd peidt alaj or i ntell e
scientific fields in recent years.slAmelny oteha
t ohe ot her fouri .eapi teadoapimealk j escul tur al C

cap(Baur di eaunfdu m®@8p®() €Cal emanandl 3a8s8npar ehenst ve t
invol ves many di f feecroemmtmi € d eioaplec engh da nslo cviaol ues
integration, sbwobaks)ruwhjcbBochaltunn can be i
interpretationonoft hteheamsdo nlsa rsdi,ccto,| £ @ et iovtihteyr i
makeven more difficult (Col egmaars,p T8l Jtoa emea g

speciifnivestigati ons, soci al capital @ s al
t hpeer spefev alvdgatnidaonvi dual or coll ective), def i
community participation), theoretical stat eme

(soci al capital for econfdaming &mwmdkpol&i tBucral,
2001)

The social effects of th@lympic Games as a global evemé multidimensional. They apply to

both individual persons and the collective anddmpeendent othe community participatiomnd
thetrustof the population. Furthermore, they contain opetworks (spectators) and closed
networks(athleteslandserve after markets (sponsorship, media, tickedtng. Hence, initially,

there is a need for a furthexplanation of a generally valakfinition of the social capital
concept, based on which the Olympic Games can then be specifically classified. Based on the
definition of the general concept of capital lharx (1995) on the one hand, social capital is
created througimvestmenin products, services and social relations and, on the other hand,
asadded valugthat is, as the retuwf products, services or social relations. Téren added
valueis also ofterdescribedas an impact or aslegacy of the Gimpic Games in regard to what

is left over during and after the event. The term leverage, however, describes what is needed in
the runup to the planning of positivedded value

While researchers such as Bourdieu, Coleman and Putnam end up with sgdiifios of

social capital, depending on their research design, Lin et al. (2001, p. 6), in accordance with
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Marx, arrives at aocially orientedsimple summarizingefinition of social capital that can be
used universallyiii nvest ment S nwistolti @aXtpecectl@ad irosmt urnso.
Applying the social capital concept to the Olympic Gartf@s, investigation follows a

central,more finegrained definition of social capital provided by (1999) which is based on

more specific investigations of Bourdieu, Eadhan and Put nam: Aresources
structure which are accessedLnl®e/po3ds) mobil i zed
Combi ni ngube hiestieot iaonsesearch model of soci al C

t hree centwiatlh esluebnteantitesge g i ememit ch1()1 nk) uddg uct
embeddedness and( pler.cz2)ptaone¢asd dadsd 1 avedd wéaaesn t (e3l)

(usspeémobdi |l i zation). Over the cour sea& ementh, s
(2)enwerponmeht be added which has an i mpact o
val(lumddock Espe®dHilaedilvwertse soci al environments

obstruxcddivall t atarpeiatt i on .

Nahapiet and Ghoshal (@8), summarizenvestmenwi t h  Acogni t i vaeldeddi mens

valuewi t h Arel ational di mensionod, which is based
Existing social capital >
Economic & political & social investment Environment Added Value
Spectators
Y
i Same . .
Structures Access / Perception Involvement Same goal . Simultaneity
experience
Creation of new social capital >

Figure 1. Research Model: Social Capital Analysis Levels (SCAL)

Structure of the Work and Research Questions

Against the backdrop of the (existingsocial capital structuras Western democratic nations

and the associated, often failed hosting of the Olympic Games, the main objective of this study is
to make a theoretical and emipal contribution to show implications for &b) targetechosting

and social instrumentalizatimf the Olympic Games, whichan create new social capital in

5
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society. Wherthe Olympic Games successfully manage to reframe and change the viewpoint
from which asituationis perceived by spectataasd introduce another frame that better fits the
situation, they are able to create a new meaning in the speatatdrenment by expanding or
changing their perceptiofBarnard, 1994)This change in perceptioander certain conditions,

is the point of reflection thamduces new actions and manifests social capital in society.
Therefore, first in Chapter e (a) general exteof the existingsocial capital in society is
discussed as a (1) sociaVestmentlepending ot h e s qicl) stractyréss(embeddedness),
(1.2) its access, (percepticamd (2)its environmentor the most important stakeholder group of
the Olympic Games, spectators. Then, it is shown (3) adided valuarises for the spectators.

In doing so, it is checked which preconditions exist in Western democratic nations for the
creation of new social capital.

Accordingly,Chapter 3tarts withthe first step in the second phase of the investigationn(b)

the direction ofisuccessfuand argetechosting of the Olympic Games. There, the complete
research model for new socalpital creation is conducted again. Tétisrts with the

(1) Olympicinvestmenin the form of the Olympic values, which are (Ipidduced (1.2)
accessed and percety within the Olympic Games as a common, inspiring vision. In this
chapter, for appropriate governance, the environment in which such governance must take place
to create new social capital is particularly essential. Hence, in Chapter 3, the secondhstep of
investigation represents (&)eenvironment

In Chapter 4, thentensity of the perceptioof spectatorén different environments described

and theresearchdesign and methodology of the study is consequently deduced in different
survey contextdn this regard, the environments in which people were consulted are described in
more detail and are validated by quality assessment.

Accordingly, inChapter 5, summaries of three different artieles presented in three core
environments, each wittiifferent levels of social capital analysis.

The complexity is analytically reduced, as the individual elements of social capital creation are

investigated, as applied to spectatatssix access points.

1. How do German residents Oleysnppincd Moov enmag notr aig
backdrop o@ifg Ordtyiingunetst i gated in article 1)
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2. How to effectively communicate to the resi

object i yepgwbliing suppbrhvésti gaeebi dR articl

3. Hw i s the concept of soci al capital associ
Ol ympic values ((Q@lvempgiigadeaepmi tianl Ja?2ticl e 2)

4. Wh a 't i's the strongest moderating variabl e
Sspecomdrocespheo®@l pmpitc values? I s it the exp
emotional e X ppswe ren nenrdt/ aolre navrih e soiptimeante i®d n @lat e c

article 2 and the discussion)

5.1 n what context is Olympic ctagptidralod atrlgerbr

spect(aitnovressti gated in article 2)

6. Do the Youth Olympic Games (YOG) make it

format, to cohaeangepsipectat Gr§e nOleysmp gateal u e
I n the foll owing, Chapter 6 shows the key fi
t heoretical fr ame wlarskc uosfs esso ccioanlc rced ped tgleoévvear maagnec

posi(t3adge@ed.lwaltuhee furtheriooaur $egafethhesdmmanunt
for the <creation of new soci al Fuwrptiherl mordee s ci
di scussedfin hehipalesented environments the er
spect adsopesciiad | yefwgods$ adt héAf t outl ook for res
presented.

ChapttemcTudes the dissertation with a short s
Among d&lalct ohse of soci al capital, soci al trus
fact otrheefiogst i ng S omciaal s ocsahpeititiyadl t h@at consi der ed |
however, it has not yet enter e@amere. i fdceildle ctt
the strongest el ement | ncrae astoianmetayf,i zZmad ri toinc u |IRae

the role opgorotsspamiaztzedr ust has become partiocul
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yea(rBsabi ak & Wol f e, 2009 Puiwwabkke( P&BPhamereist i ga

moderating factogt udy noen ethhgee teaxpil t Bh hnssoci et



Transformatioro f SGapmiat al l nvest ment in Western Democ

2. Transformatonof SGapial al |l nvest ment i n Wes

Soci ety

The primary basis fefeaempdeiméei seagidegioact at he

t hseoci al capital wid hibmasead nast | dinei cwlaw & lowne s
byoliticalcoammai tchMuetnneafm,t s1 99 3.Di WH ietaeelnedyr,s 2v1 G (h
Europe and f uOBGDBat idemsoswimtthi &r hi gh i ndex of
(UNDP, h2a@dl®)n enormous increase in thewevero,ci g
there was a trawomsi af(mEdatipmainail n1 X%N3xe,i r200 2, St ol
A central factori sohfe trhaipsi dtlrya ngsrfoomi nmagt iesana n o mi ¢
yedrBartolini & nBlo nt ahtet Sdgecd2d &) riulBEat mam,s €CZ2WV@ Ty
val ues, which form ananidnteargea admmtpeastet e dotfr uscd air a

changed with rapid -éepeode co(tignpplmehhbaritn. & Bpaaktehr |,
Investmenti n t h-ModRao st Ec onomy

Jusitnce the beginmWegt erfn tdeonlodInBy0 shas devel o]
(Call on, 1987,anidt i ed mammwm w b2yht@st afca sedthi greegoee. St ea
progress, agldo beacloinzoantiicongr ofwt hhar éehaluspa goanctay'’
European (gHanlemaant,i ohi eben, . & van Zundert, 2012)

Structures

Severcalnomi ¢ grolwa sheitcthyp ol 0 g msalt her cgorcghgasnlg edsr 1 v
in thd Kegmled , 2016 ; Mandliow, Romer, &9Wéi, | ,199
1947n the | ast 40 years, technological progr e
media institutions and ntflroeg maevehopmdmntalsedt uat
expansion anodn torfanaf otrencahtniol ogoirciaelnt add i natf bt
infrastructure (LvaseentlO®I8; diPireans.sNor ROVOi7gde W

devel opment IS further promodoemdnelcy edmesnd n@n
establishmpod aof sgsmem of (itHhet,er2@th&)srak haabat
resul ted I n not only competitionalwad mionwveh n
international competitive structure within an
growtBh ecker, 1989,; Daddow, 2017, Ridl ey, Cheo
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The demandanaXpasmosiienayry fiscal pol (Cal pgeabil nc
& Serv®n, 2004, Dosi ,. FAddiotliog n ah pRyotvael nmpionrit, e &2
production fac{&Grbosuch0@s; hGakor & Wainld, 200
soci adl c@pngschenk &p rKoumostcehse i elrt deoay2e®nZonisc sgrca v

wit hin-oar iheunmtaend i nfrastructur e.

ThenvE r amh me

I n this interdisciplinafnf @emmagiomme rbte, ptlhaerng
extensively. The technol ogi cal devel opment of
fact that ma shsa sc @rmuan imegatkt13 dant e hgr 8 I Mice€toynb s

2014)Hence, one of the wmaiti tanly] encatsisv ense doifa tihse

attenteonaitwi tilsisruea stre@@Golodmam,f oXrInda8 ;i oMc Com

197 2ZNhembeddedtnfeessse ofew haperumboneas!| y changed

soccioaannectedness, as well as the cultural and
it has caused people t(Bepeérncd9veé ;i Poadiofafmérr d it
changes iumet o stocuetty, the accessibility of

Accessibility

| n paratcictewlsanre,w (i nformati on andAtcloimmaumn c&t MoKk
200i73 the new, ceecnat nr gamh io evct ast oad iryaklt  éoxfc hianncgree.a s i n
number of nations have devel afhmdesuth Btbeessxc
i nf or.mMahtsisocni al iex cécaomgd dbrorfurther deovteil opsnean
ohesoci al( Goal pei maanl, 1988)

Pathh-Depemd Transformation of Civic Values

Due to the transf or matoicgimtce fu deicnogn oimisc csitvriucc tvus
as wlehmht el | ectuat efdeeobsat b e t hasgemofdresgomt i € h g [
t ohhenf or mat i on hs d ceicehtny.l oTghcaowUuegmproo garr /s sd,e mands

from the satisfaction of materi al needs, t o
individual goal ((Mxzxthuccaamé A 8 @)Hle dkgo g o b wt h has
provi derdnaatni oinnatle component to values, which, (
tradition and, on the other hand, a further

(I'nglehart & Bakeexaml®Plo®d,) at preseno, po@luil @i

10
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e X

gr

pectamooersi mportant than ever, and therefor

owth since people often (qlureglte bar dth,e 2ndeladn;i

Baker, 2000)

On
e X
Co
i n
be
an
co
pr
bu
pr
cr
Th
di
t o
3]
st
h o
st
of
Se
N u
t e
3]
st
19
di
an
Ho

the one hamldy . étihoermntdri e'rn dsueb ppatsietns ah then

perdealkieng trenshrefnbsogietJwckes, Whit e, &
st a, 1997; RobeiOns t&eUlltdher 20 @adxd, t he mail
formati oo -esmpdiakestinzeceh eanomi ¢ growth and to foc
us e fiulditwicdiuhedwa mennstro ctilee y. Thi s often | eads
d rejectionThoifs croenfswsmeplt i mmedomiabani hgndeetsr
nsumption and services,genvaiat bame medadhedr. a IHecnache
oduct categories can originageowwhelaihaev e tt hu
rden on the conscieamnceobhenpepRabmgmgs2Wh8

oducbusi a(exhseersr i.erT,he2 0c0®nNsumptioanbrfi bhtesse P
eation of an own personal and cultur al i den
erefor e, economic growth foat iddfsatedacd e ntas p
verse supply, those in the popul ation can i
sel ect. Thus, i n a mutually dependent exc
ci al i nput-f erim | stogcrimawt H oM@ pends on an ec

r uCAluirer 2009 ;. THeerpriuoryi, t YO0DOY)t i ng within t
w t hesesloeccitest yand expeWekantce®sNi { hd ®6 )nahat son nf c
ream, ndnueet rtioc asnyf or ma toif acam ntoht e opd p unad tl iyo na s
ficial and economic stakeholder g Gaétnl uoad &}
tala, 2012)

mer ous economi catitneqnKiutrostcihceywstici iz s € Ot0llid s ed by
chnol ogy acnodmmumnsi tciatt u toino npaalt h's , not for the j
ci al purposes with a common goal but, again
akehol ders involbceddioanttlié ueaoa@mRlooodom s mRir shi
83)When an institution is changing, or i s in
rected to the mor al component of the compan
d ne®femr aexi st i(mMBgchamiaanl &c &Kpeiothaln e, 2006 ; Dol

wever, according to Marx, as a reodl tanof
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i nst it upghiolnbaogkry ,over the course ofedhwstipro
economi ¢ MarxwbaHd 983npesult, trust in this inst.i
Thi s resul ts I N unce«rntsgeimdgeapntdiacac Memwgaes nen i b im
treasgnalelaismg es( &ir e,.t 2Hhoewe)ver , comell iexi e@alo na@ md c
systems aroegrdewtemdeanded omandnshevpatit@malpopul s
(WarrenGurlodyYol al anReitiRediiifay e dsaestgnificant ¢
bet weens pteropdote giami zhe@gf c ammiat toee sporting ever
and the expect(eGdrposyi teitveli.mp &2dtl 7)

Declinei n t he Social Trust of the Population i

Wit h atplpe ov al of professi otnhad @lt yhrhpeitce s Ga me st
Angefloelsl owed the economic pr{i@antpeleomnf& mlaet tme
Green & Houl i han, 2008; Rose & Spidgpebe PO YINp
Games are the best example of the embedding of
of nternati on@Hatcaip&ft Ht a t2dy@ lo2ub ) .

Il ndeed, t he umbrel |l a organi zation of t he O
mo noposltirsutclgouwe ver , t htehagtaep wt hedut est heir prod
Game s, atre shomséarn ¢(PRPestplretvlawai tseec& oGr.i x, 20
The Ol ympic Gamesl Iredpriersteeart nat isoonal n nwhiramat i
speci al i cnosnttreuxnieunat |, mpee tatalrn(@™ads her & Naumer ,
Many different forces cont wihb wcthie ectaaan t ihes tgrruorm
f cerconomi c, political and sociwahli c A geinndaas uronn
uni Qaester of i ntBd rarc&t, i o2n0all 7i; z aB meorny |, 2010; Ge

2016; Whitson & Macintosh, 1996)

Wi tt thper o sgpfecgendi ng a signal on the worl d stage
gener dteirmati ro ntanhmesatntt e nthiadn,t he bi dv®r o drwopsdee e nt i
very (dWLihaklky ey & Essex, 1999; Daddow, 2017;
2011; Whitson. &EWHeryene 2006¢d to IsBee dupamtisc
sys{dmckisch, 2016)
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Governmari abnhkhent

However, the Ol ympic Games have r ecBernatzliyl bweietnh
the 2016 Olympic Games in Rio de Janeiro or |
whogever amdnenvir onndeenstc rhiabveed bbeye ns o ndr ael d h &
Foxal |, 2014, Gi bson, 2014)

Meanwhs | Eha@aakt hori tgamewer tthlkee | OCt hhea sc hlaengg et i imma
Ol ympic Games and t heiandtgtahdd itn @ ropfl i OM@iinpdaessmo f
friendship, re;qapectt agdredl exc dlhleeOdeyanp i tch Clhahr t t

situation in some host countries has indicate
priorityleFoineSampi, Russi a, Amnesty I ntern:
freedom of expression in Russia and regfuested

furtdamesA@Gnesty I nter Bat ihoomsali,ng2 @lhde) Ol tydmpi ¢ G
did not meet the basic ethical attitude of ¢t}
Ol ympic val uesds hease mprtagryr pmatr@adl.dg iacalu ntalhaesairs si
respongiPlrieluistsi e&s Al f s, 2061; Wal &ess &eBokbePaqry
201

u

tr

0; Whanhse!|l a t®2®d2FEuropean population increa
st in host-emgnt heasppeopl!| enelyabvaes i ccomvea littoe sr e
Ol ympi comGlayneseirtviemaa ilnggg f uncti on f oantdhlmd itrmtee
f o chuass been, regardl ess iofditvhedubhbstat teanhton,
economi ¢ S(tBaokyekhodIfd e sZi r i n, 2016 ; Cottrell &
Commtee, 2013, 2018; Starm, Wagner, & Nielsen,.
Duet he growth and size ohothéamegeweavdhdd Euwadlpea n
expechobt omg tGaemeGl.y niphiec popul ation is influe
which thea wmadi &damrommunciocnamtuinanc a¢ ent roens di ff er
hosting, t hus pubnlfilcu eonbopii mdh e nt tpeKp uml, at Camod ,

Kapl ag2ddh) show that dofhet e pedtyenp i © u tGaone e

influences the attihosti magnetsthe Gudi ence towar

This results in andhabngeadindld inavdemsithnakdnadmiset vy .
t het her,pleapde increasingly show a trust pro
communication by the 1 0OC regarding the reason
country or their own <city. I n thisakoes et , 1

13
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aresour ce, dmengs$birethemasnmnpyu bye&cesenda hel d i n
countries to hosftaitltemh ©ff ympo® @6 Gakhesecke, Scht
Mac Al oonT, hi2s0 1i6s) accompani &idr .Wdte a dee b otarewbsntn oifn s
t he Ol ympisc sGamengft hettehdeh by st bian maki £ goreded end
democpraddesseth@gs maprocess, i n which, to date, |
democratitcs,pawh-ii Benmsibogani zed tchaempfad rgmast ioovne r af
opi n(iotnol I e & Ho olghhee , e c200n005mi ¢ and pol i ti cal C
Gamaspeer haps the greatest exampimoedef ©hBhwauerm, t
201 4Howewvérri, s criticism is primarily directed

themselves or the diversity of sports and sid
maxi mi zati @amdoft htehea sls@f i tart leslt .er osi on

Fiuge 2 represents the SCAvhifchhr wexies tdiimgr usc®id;

The fiisgudrievi ded i nt(@ad)thehoblwseé heolchmmge of ex

western society, t he ®omse ome mdess ofcaral Oltyrmsitc
col umn on t he | ef t shows t he i nvest ment , di
i nvest ment . The second col umn i n t he mi ddl e

i nvest ment and addadedst vaarleu ea fafnedc t eaw i diphe ht Bi re«
column on the right shotwsesthetresulcthiengeddadd
exi st in Western democratic nations for the c|
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Figure 2. Existing SocialCapital in Western SocietyeBarding Olympic Games

Against t hioswelvaak d rtdpe, i @l ysnppiitpeo woafl ytaessmtrrg € h e d
Ol ympi c Games,t ocanrsetee@iidanllyec &kpiyt al t hrToou gdha tt h e
t he event management l i terature hnaesa nafo g at
met a pmady snb @ocsr.eat e t his soci al capital, howev
creation of the metaphors and segdBGbaki pr om0 waé
Above alalitshees hq séhntwi osrmp ea@ftna tgari v 8 o ciemvb e ssadmet nhte
t hGl ympames in this environment of economic i

al so perceive it
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3. Olympic Values as Social Capital Investment

The Ol ympic Movement is the action of all sta
Games, awnbliadihe t he pohfi |lsyonppliysgnovdrnned by the | (
purpose of educating young people through th
devel opment of a peaceful worl d. It is based
Ol ympi c e@asmnfiNGCsl)ntaemrd att h e n al Sp,ordandreidter @ado n ®
ot her member s, such as the Organizing Commit:t
of ficials and ot haenrd isntvaoKl éviredde diems ti iotnuatli o@Isy mp i
2018)

Ol ympi sm, as part qtfak émeotOhagtmpmee Moveeimeneés pec:
Ol ympic Games shbhe dl ©€@ deoveipihed s s blpdhtyh aad $ | i
combines sport, cul ture andi tesd uhcuama m na rach du rsii vt
set, as a vehicle for thélpeacebul odahvelObygmpi
2018)The Ol ympic Games ar e tdeetdirs®bhwpidp ebsym tihre i tr
popul ati on.

EvenOltyhrepi ¢ walseeés odr dabampm| wat @mesveryone, reg
gender, reli®ghroou ph tiHMeidrlhodgpymamev ibches i &n al r eao
capi habsitmesdceseoyrces that, thr paurgeh cadheoel ri nh u 1
a social structure and havExtsetbegmebciakedap
the creation of new knowledge andtihestpiotsst ibad
of distributtmgs a nnmre wepireaiaidamgmp il gt & .Ghoshal,
Creak gWdrMmn99ays that théaventtralat ®©dy mpaied OV & Imy
notthe Ol ympiaoceGaamésdy mphiec val ues. Thus far, t h
the cl ai m ofthesostihdelh aChaygrhiptieed , tt hrough their ex
anidnv esitnmesnotci ety, create the Ol ympic Games 1in
SO to spaadadtwalafeesdbhbheety.

Fotrhe ememgaddedamdl| meeov al capital through t he
are two initial requirements that ave heoobe
hand, as i n existingvesibmetmie fsammcofuaeba @hy
common,ng nwippirodgded) ; on theac¢aotedmped taxisd,e d
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added(takywe This requires rigour in the discu
the modelling of the interdiscipdndatry rceoaltiex
potenti al of tThhee r@Ifyompei,c | Ga mehset isquabtsieqru,e ngn i n
i s rbaedewereond uaxniplearcepti on

Theoretical Discourse on the Production of Olympic Values

Numer ous rressvesd rrceheedrys B ngagreadr mait iswcéoar s e abou
produc®liyompaddues and how the values should be,
these valuesFmose, precistel f.irst Ol ympic Char
modern Ol ynmepnitc, Moiveerrn e de Coubertin seeks to
accesshblpegh ecti on and respect and t o bas
renoyanoernati onal Ol.ympic Committee, 1908)

I n particularin CbheéerOtliympé © pfeaditlr,u epsl ay f t he P

excellence, joy in effort and the balance bet
the Ol ympic Movement. In the Ol ympic Charter
applied to activetathblrsboasug®ed t phaosws i tvdee yst pgean
i mpl emented in their respectiveienaddbhiment to
athletes, sports spectators should at al | ti
out giheee st hdt amnati onal Ol ympt beCommb eELeeenekh e A 9 f
(194®xred in their di s courtshea t@Iny meh ec Qlayl nupeisc hM

-

eally changed with the changes brought by ti
on Ol ympif bgadasr abayeesnd t he sporti ngenctosr.e Aacncdo ridn cr
DaCo(s2@®06t)hese for nc alhiee doe s ojphfial Gbsyonpphiys m, wh i
derived from t haend dwehaoss eo fv adouwebse rsteitn t he di rect
To make Ol ympism more understandd®d®l7e drmae tl @
si mpltihfei ed ti cul ation of the Olympic values to
and the contemporary context; this was also d
(Payne., T 6t)hree comayvalhee Oltympt cacGammp fr ol
for t he me mpr oV human be,anxrgsx cahd erhawuenankirmnen
resfecter nati onal Ol ympi c CommEx ¢ eled telinycdesSt é v e

perfection I n actironanan chontshuméhe ssdepl iod t
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Fri enidnsvhoilpvres reaching people all peaere the owg
under stFa mdtilmeyr,ee siphdtc h means-resespeonl puselal so

ot her nati ooementheamaecvfair pl ay. Theo mcerwe tceo r
components for a new |l egitimization of the Ol
they have only been made more concrete.

Il n particul ar, Lenk agreey WBiunhhaber mémat| ©G e P
worwiddiender st anding anomag ntliyf oerngntnapeofglrem t
of the Ol ympilcewvh!| uATEd)Cdemlg ,(@hk9)effect of t
i's symbolic, yaaréeeceastdeuptmicend hgi ttthebawy t hat

Ol ympic values can effectively bénpetthciesi vied

consiwsttéintt he theory of symbaolhioc s¢ apietsalt hatt

capital canoba dodvermrtead form of capital, S U
percaend eac@Bowurdi da-HiowellPeBf3®m t he percsaom sadquwiorl e e

existing capital, acdadredi nmmpettacie wwital capit al
Theoretical Discourse on the Perception of Olympic Values

Il n Qlhyem@h art er of 1950, t he appldaoctaibvd i dtyhlodt e
passi ve wsapsecalarteoardsy a subject of discussion.

athletes, access t o atnide h@lsy mgdirce awWa!l ese ni ssulfdg
are an integraspepr@otwwnwhr ¢ Ol Pamwl owskil n &a Rlas i ¢

—

erm value st BPdgusfsr,o mSclho,ot6t,e, faomrd thaCofsitrast
examwmeadh values are perceived by passive pel
hand, and byBthaei regestdentUSAoadand Ger m&ngusen t
and K°nigstorfer confirmed these core values
Ol ympic Value Scale (0OVS). I n studiestweth O
United States and Germany, they verified the
They summari zed thetpeereeimdeahiceak e@mgenti @isn com
if riendl y r elcatnifdopnpsr ewciitaht icdtphlesfsqdiened yi, t y hey e
factors fdmj awad dutitehleu e eocoerdmuennceat ed by the |
first t wo categories of t he (ORVAR) corresp:
okxcelanddmn ¢ € cbarmum ibg a tt endiia plp@,c 0 n o dc odrirveesrpsad rnt dys
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only in the tbhre atdleisrtd sc®qeee tatdi nute2, @ @ 5 , i n her s
Ol ympi cClwatl niesf stdithe ousd @ 0i0lb)det ai l how t he
changed overowtitrnde.a ti Shhveo | sv epde rsctea kveeh otl hdee rvsal ue s
the context in different ways and then act ac
Taking a mar keWarmagt spcehreskpe cHarvleedgnfamdn Radapep t(
t hawdl ues umatl adrelrya lalny oargiameatfaroo re mme lag Evoantnuoen
iexchange process involving tsheakerhpddiez &t i ovm,
value propositions that <can, without an inner
on t hecliahhegrrroya, A2 p&kG)son on the street has hi s/ |
and this idea is b ehdedr owgeémedlhse minde di maoa@i v
(Bouchet, BAdasto|] | Bat na&hDdepeadi 2@@hk)hpbpbal aseotl
t hGel ympi c Game s, t her e ar e di ff eraedi f fierdeinvi
percepWomatsschekCent rad l.fl,oyr,2 vileld) ueeiogll vea yi sn voorl eveetd
dependi ng o(nHotrhbee | ¢ 0o nRtoepxptWi IWo o m.tCsheat &zki)e f & t at hi C
Henry (280fBmari ze the meanin@gndf ebbbssestablikbbest
them in his/ her own way.

Thus far, this is consistent W ihaedhd etdhcev acltlveed m

Ol yimp Geamsal t s tatchcteasusgolics a | iamMe di mesdct al

Numerous researchers havecaénealipchieeeatdicengyag
b a piead c eoptthieo NnOl ympi ¢ val ues. Howevetrhe oces iogn t
such studies involves the comparison of studi
overall cont ext since their anal yses involve

Ol ympic scholars, resddemésresethtit ssomneimamgkleé
organi zations, schol(akrose nargsn eg if ke n t&sh €tr Heangseslev

bias depends on the experience with the Ol ymp
Theoretical Discourse on the Production of the Added Valuef the Olympic Games

As already describdded oV aChuaept €Ol yiingp i d |hsSa me § t
summari zed in the theoretical olri tdersatrurmedunade
l ever dadie. Ilittheer at @r mc Il eegralcyy disst i nic mpdanodm t he

Al e v erTahdeee Mimmpdadcets cr i beeram sédmwdud &P ® s & ni fne gt uhse
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anal ysis of tHl&r Ouygmp w@ DtE@Fme oadceys cr i b€er m | on

acothi t hat-past sa&ts @&xcertain point from structu
Ol ympi c( Baene ssl,he2 &clh&)n g e st haar¢des ud ttsr ii gpgear change
function oTheda hféeersmposhbogwee.ver edi pse@h st @arggy an
t acatnidc ha-antaes e@amcut he prodecenoniwedagpibdet UV ¢ i
goal of Iliengpabc€iheasl op, 2006)

Constituting a | egaedyi mesn sdiofnféilicgubbainss|ifarsu,cit& ©GB b
2012)It can be positive in one area, but at t
(Preuss, |l R0AiM) exbemsuvandeRlestcys bleRftibde)t sbat e
|l egacy research on aihmg Od gy mpi bd Gemdd yympnc d Gz«
examined mor e precisely ifni ebdx df f fuerrbeannt  dse
environmental enlgaowveemamkiel p®)] i kyowheddge and
property and leHadweefvse ra nidn hbeethieagve uoa r e a sonl itehse pr
coll ecpr oduaintdromc hanignesi nfrastructure systems,
or the democracy of sports @OFumk,gnMdHaoamyg, eNdke:
Hi rakawa, 2001; . TKeaepledmirckequ ,s ex®0 R)l researcher
maj or |l ack of perceptions of and access to i
guangtglhiif y& McCabsepecdbatldxyt ur al fcihalndije sofi nattthiet
perceptions can help to explamang hegpledcesvatl orps
i mportant to undeosiahd rcapdait @ath hen Q@luympi ¢ Gan
i mportant prerequisitetasedc d daes fmolsti mprnpeomd mtna

term i dtegmgiybl e

Theoretical Discourse on the Perception of the Atked Value of the Olympic Games

Depending on the Environment

I n a | ongitudinal study before, during and a
Karadaki s and ,KagV alnu ateaimn d{s29tlr@@erdd e p tl seogna co/f. a
This appraqgiachadadict udest o the stwkehbhder abrea
extensively researched, further spectator gr c
which in this context means that the attitude
expected out wiotmh ahtec brnepsliideesnt s( Exedalcit.n @Trh w@stkq Su)r |
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their assecsimeuwt al seofcfi@rt s in addition to el
accoutnhhe fowtrmost oirmpdiret aecse onRIireenu sss, Alalg uiimo,n adr
(20,0@clIsdiffyf er ardtf eevx et gr oups of persons duri ni
things, residents, tourists and event visitor
so to determine their economic I mpact.

The producti ont hmen dOlpyemcieemd alnuaens Gl nydmpoifc | egac
alreadynvikeesdn gated bybwtever aal rreeggsae ar cthoertsheir
envirolnmeaaddih ¢ i ma¢chani sm of adaptation and tr
asfanction of t he ghiavseye ts aclabddanel sresrepda rtoinanelnd r , i
to the ernvier ojmentecneept i on of the Ol ympic value
changes are induced by differeptibnames and c¢
Ther gtfhoerree i's a need for further investigati on
or of their direct benebifQ@Ilsymputt, vmadtulkresr i nt
enviromnemewnds as t he aemmpdifeorambngsétacand val ue

the popsl atisondescr®@ bkrasiby iIChbadeoft i @l ympi sm a
di sseThasi @movi des Bh&keyopiaalamed Bratraletdf, Meesq
& Gendr an,Thgkalklf)on t hi s nohaptmereyhti(c2h) tthhee ment al
spectators takes effecnt piasrttiaec simi@mmoghsletr eqfui t @E
regarding the Ol ympic values, as theemagea i nv
create new soci al capital through the platfo
environments.

Thteheory of attention devel opprmernde psttiaodne scsrt had:
not necessarily precteid(eBoah| dteatge &o fMaflf @ cr s € tdla%kS
percepowegwser changed or should be changed, at
t hmtecedes a new hun(aNo rpneanc e® t S hoanl loirc ea,c t 1i 908n6 )

Since the Ol ympuinci dGameenss iaornea lnoptr oaduct but a si
di ffer emctongemevior on mdrt &£ akkesxnt i nt o account . Suc
and control t he atttoe ndteitoerm dmulfe éto énleh@p W aytmpa rc

and,, tthheir soci al campdmmuniiched a @ggmepacc @ hwi ©
fbui l ding a betteirn wohd dp @rhaeputgiho s pofr tt he wi de

which environment of thien sohki al patthrteu caidutaiev acta

21



Olympic Values as Social Capital Investment

Ol ympi ci aarad uembeddeaalism, btehedyi fferently acces
purposive actions.

Therefore, I n di fferent environments, attenti
are the carctceasldh@oitateo€tonti ngent based on ex
first be created. Al t hough the values of eac
depending on their wuse, a sharedr e@amamn& sGii Il |
1988 Bead c o mmon agtotaelnst,i on f or nosfi nddiifvfied ueanlts gwiotuhp
common obj ecttihveegsn ben dawhkanmcibnedti.here i s a need
survey of the recipients of t he Ol ymgontcs mes
eabhbve a different degree of attention to thi
Thisgs udy exmomp wmlealt i on group of cpeebbhgognat (oa
persons who are affected in their everyday |
howeveéexwdes professiaonmgleclonpani tci ainma nptosl i t i c al ¢

Ol ympi c Games.
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4. Research Design and Methodology

The ¢tO€ates attentsani snafxi eecaadmblme spakediop lde
attention naaxsimai Zlatfiom a ssbdaoaitali ni hhe St icqatei, on,
i nvol vement of the spectator fandatkchange be g
( Wr i ghtWhill97 3b)a sri es ebaursd h mamad lyvseement of i ndi vi
on t heir l evel of attention(RicchpneduwctBI| oacrhd
Zai chkowskyt,hel 9Bbnpesearodh tihda st o target t he i
depending ontoheaihrei at tvealttuied moer i @ yianp 1 @ n fGaenreesr
environmewnesi ve recommendations fdheae@tircgona
rel evance mwrfe adcetiesrsmienamnt of t hteo rmaitfe® lf 6 peed
Cacioppo, & Gol dman, 1981)

Ther gifnorteZlali € hk®(WsOKBY Yy ol vement md diaimeevad rtkon st he
Games depending on nt he sfpainésewitmgnfarct or s

i) Personal Personal norms and values that motivate engagement with the Olympic &=
well as the experience channel of the Olympic Games that increases interes

Olympic Games

ii.) | Situational The inner event environment, basedthe format andventcontext

iii.) | Governmental The outer event environment, based on governmental and environn

characteristics thahcreasanterest in the Olympic Games

Tablel. Olympic Spectator Involvement Framew(DSIF)

I Thmper seomvail r eerxmpd tabpes s son al standamtéhzsand hea
spect @ahgragé owi th thel nOltyhmpsi cj inGeansetsiog & te t e 15
communi cation path that spect atnoerss. cDhuoeo steo ttoh e
amount of ,timd or enait pio@nt probatsley eleamalgi@an ¢ peno
deci sion with regard to whether and how he/ s
recipient depends on ¢si(bimagdle hiamr ft o.r&mlaBtaikadeerc, if dirOr
the popul ation can therefore be (olvaeaoadhuy,d eln9%8d4 )
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Accordi ng (2t0dQ) 6Welbiss eamiatnh é re aaf ttohe f ol | owi ng

(1) Theoretical knowl edge and observation o
information is useful to the individual
(2) Practical keowktedgeal aneéxperience of the

Furthermer e ppexxtpaetraresnce channelt atatr e g oerxipzeersi eln
Ol ympi c Games. t 8aemaley g¢ihse fmdicmbdfs hworlkacti on i
environmert esna@amidc nodet er mé xmpamisascdieem rdmd hen

tefcronsumpt iohmscthaememeyli mteg retcit erda | |

I n accawi ¢tdhnec el 950 Ol ,ytnhpiisc irG@Ghseorlitteg nt r al Ssur vey
Spectators are intelriviewatd tpleeg sOhwumpiyc oGame g e
Neuroscienti f i cassstuurpite so nt it ochfaat k nacnd heeneaxit 5 i ts utcd ¢

staddaimmani pul ate the perception of spectators

a broadcast spectators group, which ¢&assbron
et al., 2008)

i iThe situational cont ext r eoffertsh et op ltahtef oir
envir ocmamdgdnbtei dedrioue Ol ympic Game for mat s: Tt

(SOG)Wi nt er OIl(ywoga)cd Giimetser Y OG.

TheO@re the |l afgese Dbymptc family. The | ast
Janeirothey 2816, acted the participation of 1:
me d a l e VWG sr. e pirtmees esneec ond Il nartghees til af sofrymd&@1isg ¢ h a n ¢
2018,833 athletes from 92 <countries took par:
Lill ehammer in 2016 are the smallest and most
71 countries visited andtteamkat g ao@i@mimiOl fy@eme @ & |
Thevent <conttédret fion dlowdiengetferuviorfeennedsdei n y mpi c
Gamesa which the spectator pvwlilcabtei omg n fhreofnotreed
durtimg hosting and after the hosting

l neté@dnvironment before the aptpHa capgploinc &toi chro s
mu s t proceedfeheatgiphases. The firs,tt hies |l OICe |
aims to have a dialog with tthhe nmp dtoe nLtaiuasla ncnaen d
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their i deas for the Olympibthd&Gameser éAdt etdh ec aemn
arienvi ted to announce an official candidature
i n which citizketorefbees@lvaeQleyrhpitcdhheGames i n
for the 2024 Ol ympic Games iWOGHambMurngi.dheldh ei rr
November 264aBs bhehere the planned staging of

SOGn Hamberdg i fnaiNovembeye arOsl 5hefadrseo tnhenepl ann
eveKtnecke enhonlced20mh&) in the mediaane st thea sa wa:
negative reputation, &ond tkamphegadtjueecttack portac
he OlGameisc AdWidckemadanhdg, , Coiaderst i(f2y0 18 )l ack of
fficialstandi ppapys@é¢ wnt Ar ¥ ofrud fuerema®@ umppl i cat

Of—P

since citizens need more detailed information
If a nation overcomes théehéonrdhe applbyifngialdt
candidate city. This part takesi diwfof ggreagmmrts, pha

<

I si on, games and strategiyyvyegpveexparcieehegaan

~—+

owar ds otnhei neltehcet il OC sessi on. Since,thlkee Lo
ralympic Games must alefh hbechandl dded ©tc©cnt y.h
ccessfult hcea nRla rdaalt yampei cdboGatdeds OCOG and are or
ternational PalrRAwyhmmpihc i Go nbnaistetde ilnot Bo mma,t i Ge
ral ympic ComiBiitntcee,t h20 PR) al ympi ¢ Games ar e

»w o
QD

T -
o 9 > C

ey wi ||l not be further considered in this i/

—+

i's then at the 1 OC session that tphleanhnosntg c
the stagiage(dfnt eheat@ onal Ol ympiln QGdimimietpg leaes
oritinam and the purpodecoimet vée sOhinhapy ¢ hGCHaeag

—

ace eafchr odprampploer at e, state, civic, and spol
eil mMagi ni ng almrda m@ksatlgccausy & eSi |l k, 2010)

I iTih)e third perspective, the government al
(Youth) Summer &aOdd mpYautGa)meWi natregre dairos tiem @ vieoOoSs

n

around tthhetag lhvedlwei,ety of governmentnakuasdhendtry
Preuss & Sche¢tte (D00OPuUutshewathan Bbhespoput me
the government al environment . Whi | ece oo mivee nt

outcomes in one countryul tidg icrmnarmatolairc ec au rftf
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phenomemerng hHave been frequent di scussi ons
Ol ym@ameswhet her the a®bkmpipt aGamesgver al | ocat |
or organizing themtahte a oftiaxea d nl ddattGégympthd 6eGmad
woul d reduce thehowanMderndhoeas swntghed kdlymsi ¢ phi

the Ol ympic Games: Dbringing athletes and spec:
Generating Quantitative Data on Olympic Spectators

The aim was to address a wide variety of spec

Western democratic governments and government

wer e | nivhecelrwegdanret,i t atoifv et hseurQ@leywmspi ¢ Games have
Sochi , Russi a, in 2014, Lillehammer &dpbdwamwn, [
PyeongS®duwmtnlg Kor e a, in 2018; surveys were also

ofMuni c h, Ge2rOnga2ni g mbf uorrg , Ger many-Rulin,yr Q@&r2manyan
2032.i nfTreeg vi ewact o9& dl BSOKor nddt@s :t hteh eY OG, Furt
di fferent ,seueht at babpeptlwitceat i on and bef ower,e dur i
i nteg¥mae etdat ors who experienced the Ol ympic

through digital medi a wer e i mMNtSe.r8s8pde wefdrtooms b o

di fferent envir owvmesmttdy eyompl eted t he
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Thfeol | owi me ptralsleemt 2 t he categorizati( @i &) t he

their respective event contexts.

Spectator
Format Event Context Experience Interview Context N
Channel
Summer | Winter Youth Before Before During After
Olympic | Olympic | Olympic | application hosting hosting | hosting | Live Broadcast | On site | Broadcast
Games Games Games
Sochi
Russia @ @ @ GER 266
2014
Lillehammer
Norway & & & NOR 275
2016
Rio de Janeiro
Brazil ] & | & | & || & | BRA BRA 1609
2016 GER
Pyeongchang
South Korea @ @ @ @ GER 2.736
2018
Munich
Germany & & & GER GER | 541
2022
Hamburg
Germany & & & GER GER | 1279
2024
Rhine-Ruhr
Germany @ @ @ GER GER 3178
2032
x | 9.884

Table2. Empirical Overview Categorized into the Olympic Spectator Involvement Framework (OSIF)

I n this broad Nssanmn@Igi€rcg ,at a rtsiotaateh iasn adn yisteedretea t i
mogtontrasting envWO@ mmemtch:i ,t idhe2@D4L6 YOG in
20888006n Rio de Janeiro.
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Tablcd aZsi fies the three condmalsytsing leeaawe Ir oanmmee

Sampling OSIF Interviewees | Event Context | Interview SCAL Article
Analysis Context
Level
Environment | Governmental,| Spectators | Before the Broadcast (a) Mainly Article 1,
1 Situational (N=266) Winter existing social | Article 3
Personal Olympic capital;(b) the
Games creationof new
social capital
Environment | Governmental,| Spectators | Before during | Live & (a) Existing Article 2
2 Situational (N=160972 | and dter the Broadcast social capital;
Personal employees | Summer (b) mainly the
Olympic creationof new
Games social capital
Environment | Governmental,| Spectators | During the Live (a) Existing Article 2
3 Situational (N=275) Youth social capital;
Personal Olympic (b) mainly the
Games creationof new
social capital

Table3. Sampling Stages Combined with 8wial Capital Analysis Levels Measurement

Environment 1

ThewOG ook place in Sochi, RuwM stiha ,a fbruodng e tod 2%
thaye consiftdlee emdosto dxpensi ve d&dnmnangei o Gemewn od
agganproj eSobchi i s kimowmp stas p®uislsdara summer d e
subtropi,aaidt c wamatbe |l i e v eudn ftahvaotuortathg lec ¢ ¢ y s fwalsl vy
t Wv@OGThe compet i tappmrso xt bofakk epll yaecset of &Auwd &gi am

mountains, and all of the venues and faciliti
the guarantee of,resniodvent n wdhdeshpmoatesisgtit s we
I n Gesstnmmaenypr eparation feceit\hed Ohiygnlpli ¥ Graimteisc a
medina.t hi s extremel yi me@Gamtmasmy geoyn duadsstmead tcr os s
sectional corfvem e8n cXe pstaenmpbleer t owd&8ondkuwe dbem.

Ger man and wass apnosointliionneedsur vey by a survey as
medi a. The partpoipatiah ObOfodNde&8®tl espedt btacsres
i nterest and was independent of external fund]
After thdesweatampt urn éastu rbowey a spsriesptaarnetd afnodr f ur
processing. The questions arierfAn mecx @updaBgde si nl 588
foll owkengluestionnaire alatsaidne stilgsmedt thiott nd et oo f
spectator WOtGeawaahids the enviaenmeiitt eafedgisgad ntti
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t he probl ems of gigantism atmhe i amplve ngvas ha
i nformative source for Ar tiirctlleee 1le navnidr oMrnteinct| ear
dat | ed explication of the interviewid®eltect ieon
lompagefsol6l6@awiddgt i,cloen 3paogés AAd pwi nvewwds gat i
conduwittehd t he same WOGvVveY Pwéowidicgh a2N0gi484 0 r espo
l an additional sur veyt @eourtant hOd ynlpy mpiScp o@d me
(DOSsBypported the investigatiwas. aWilth ttoheaidrmi %

sur vey tpootNe=2t2i 9a6l broadcast spectators.
Environment 2

TheOWwere held in Rio de Janeiro, Brazil, from
to be held i ®Br8ewut hi Armamragmaisnotntey caosnt i nent s ; i

culture and Biboci db aiden gachcawre tseyy f Br ovomg i ous soci

economic and political problems. Safety, issue
were overshadowing the event. Additionally, h
athletesi tenvis Goywan, ZBiL6) environmentiwowasd cCo

environmeRetgaewdémg t het peae@tahmat medi d ocoverage
particularly negative. | np ottheen t fi iark ptd ¢ ettt & ft
enug medarding their attitude towards the upcor
Juiy Bayreut h, Geirmadiyn ow@h gnep e aiens &-a draihif iag teear e
pappeeenci IThhasips.ocedur e r epr ensde nftoendo ead rroell i fadrl ee
guestionnaireTldus) ngndatiadeot rgubi ou(sLir,e sPiotntss
& Quartermann,on2l0iOnBe) survey with N=DU9ingsigdred
evendmeadi ums wimph ypadterg be protectedf dygr sol ¢
of illness caused by mosquitos was unfounded
were not suitable for mosquitos. Due to their
frequent IAQl ympeiad émMaume mtgs t M=e3 & mMeisvawes pecbasal §
at the Ol ympic Games through direattashcimalnyc
di fferent heye awtea teo ria tsaedl nii e we 0 @ emmdl, lpagpies at t |
voll eyball faca] i aty abhe COpbpmpbc festival area
at the @Gesenann ABauca. dafter t he ,@lnymmiead Garhe
sample was conduct edt hwa tGe rNmar2 leanpshae giere,gaRiodd o
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t hs amplseinnoctor p o rf aitr & ch eir n te@oanndi uncattiinogn t lde f$ w@emr\eeay
environmentsbefore Bhdam@kmatde hostpiosgi bl e to
rel ationshi pAfidetrwetelind esheganteay col | ect €dr ahdr ph e
processing. The questions are iAncnleudeea® e 1T he
foll ofvaimtgher i nthaeghlthsyi ronment , t he interview
generationi &ar ¢ i,ptcemrss@piiddael dwihneg Educati on First
Proficiency I ndex, Bil @zvi |k niosfvr e a § &g FrFi55e2d0 191 d
t her,dfher equ e svtaisonmaaimsevat ed herbyl atnlgeusaa etshatr t h

spectators had them in three | anguages: Ger ma
Environment 3

The YOGk place on 21 to 21 Neeagwlag®drmyh € OWién ti enr
Ol ympames were hammeddi nhéeéy |l &eedgbe®linysmpdiea e@a mehs
of alol.Att itmleat hdriemeoweea c e s syi virre asala lersia hnde ctelses ar
Nor wegians were extrematlagn hionstpe giraabll ep a awidna fe r| |
the resitdkaetsoontry | ove them. The spacious s
perfecandaotohle ent husi asm becamadewswit hgmmegiso ft h ¢
(Capl e, I2001s4ed)emed easy to successfAdldli yiilomatl | ty!
201li6t was possible to host the YOG without er
hosstusf,f i ci ent nat urwaelat B e ow dNeen d2 tGeo H ewcd@e rsep e c t 3
cons uwltt eedhe YOG from 13 dior elcd Feolcriwmdr yc otnhtraccu ¢
di fferentt heep esoueravtemyrosad u cttheed Ol y mppee d esdataraediiaeurm,
Lill ehammer and at the main station.

After t,héesweatalyl ected and prepaTlkhae daoestfaird h
i ncluded in the Li Ahel a(epeRy e sdod2Bwmantgh &Ir i ms i ¢
can be Arotunagneipageol | oiwengueswaosnhaanebaEadl! i s
by the aadt hwars pooly dé&dg® @%%h otshenceiti zens S p
andorway is one of the top fivd EfFFat.20i®)i n EF

Quality Criteria
Td egitimize the data collection in the enviro

along the survey.
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Objectivity

Objecnewyridgents the independence of the resu
parti cwiptaint itrhge I mpl ement ati on,ofevtalh et @ Ha mpnle e sa n ¢
2009)St heemajority ofi $shpgredatay nign tphden roge d Wwerdk
and in direct sogiidcaameccditreab astibnyi |tahre aamotuhsotr o f
provided to the parctointteagna ntthse asnadmet hwaaty .t hVéhye na rs

were involdata ¢olhltedyetdaroinent ed tadeguiedploinmenth
provbdedhe arthtehoornl i ne surveys werétprosgsi dgedt
Doubl e blind review by international jeour nal

i nterpretation.
Reliability in Attitude Measur ement

A study is defined as reliable when the same
the same results. Attitude questions that of
rel i abeiclaiutsiee sr ebspondents are allowed to make
particul ar fedtotni' ttuod @ mtoiwbme constitutes an e xc
espohdert sno attitudeAltwiwardsd t Ke o siaghdougd . ( 19

-

ol deerspondents with | ess schoolingl nralvli dgu rtwhe
during t he conceptipant t @efdwmaisoh @ aiqdue stoi onhhai ruwe
poiLntkeadtleesof fer di ff erlenntp arre s ptoinl shee hoapgrm eot nhsea. n d
de Janeiro surveys and the surveys regarding
of education were highly represented; t hus,

reliability.

Validity in Attitude Measur ement

Validity is a very ampotwuadrt mgaglue eyneas pdieme o
it ppssible thatddaewsst Lakemyasstspcoorrdee true attit
spectator s. Someti mes, resped de nst oschiead mpd eestier as
and present t me mshenldlm p 5 e jg SRdoidoqeer at s Laughlin, &
Toincrease dofadevameiadiur g ment of aenmpimpil exl phaeec
science, trhees emagtcthod owmf itsr iuadnegdu.& & Pvaittahiimna c ho:
sampme nlgned ns the <collectbpontbét damk eorpdnstt ¢ daat
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understand the phenoéwmencexiaampdieaf ecrodrtect i ma&s

|l ocati ons, diewr e sa trheew rpeebresapieaty @ s/tei goaftDeedn zp me n o
2009)I n parvtairci valmdcreec dathe si tuati ons, event s, tio
study because of the possibility of obtainir
(Fielding & Fielding,h€1986;anDhu r@raamrd,e osZeOmxhee e d ¢
t hdeat a were scatteused| acabsens, wiemes ,coah e c e

obtained from different specetdationr sdibfefcearuesnet tgho
situational and personal environments. Thi s

phermonmn of soci alt d¢apei tOdly mpn ea tGiaonre s .
Limitations

A |limitation of the data cdll dhtei qnsesamabe af c
specifically designed to measure the construc
(Paper 3) . Neverthel ess, there wer e a numb e
met hodol ogi cal needisororr ewerveand | coenspraxiteass an.
measure the mindset of the spectators. Furth

satisfactory and <coul d not guarantee represe

vari ance &amd troandeceminest ati sti cal requirements.
earl vy findings. That sai d, t he -ups tnud inés ha
alreaedyeribed i n regard t o environment 1,

i Pyeongahaaol | avi drhattihfea cDOOS&&naltmegd f oud osvur vey wi
N= 2g@B&ct at or s.
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5. Findings

Three articles provide phactbircipegandh st inegn t |
di ffs8€CAbh the different lemvi hbobsanesmtagprgprryesent
t heoretical and practiicsal pif.owvlidd e@hsa potfe rt hée, twhhr
these i nsi ghttesd airret oi ntchoer povar al | gener al con
fosrpeci fic governance strafegi adhef ®@ffelcéei Okym
ohddedawnd!| Gi@rre aotiieome wc aspowtiball b®i ma vlembeet i cal

pr acti cal studies Ilie in the interdisciplinart
commerci al i sm, gi ganti sm and saolcbieeetna | p uvbal liusehse
di fferent I Nt srudcihsgagptl s nmayagepeaass, sgeeacal as
research. The | atter field combines 1tT&e rese

uni fi ctahe o@erohan Association of Sports Scienc
Science and the DOSB.

Article 1

KurscheMdt & Pr ¢scheinti, t uNd e s( 2T0o2wda)r.d Ol ympi c
Evidence f r@er n@enr mamwr. n a l of Exercise ar
D o 10.1007/s1266219-00642w

Conduatsngdy -uopnt tt\Oe5 n u 8o algiai aasd t he backdrop
for tMWMOGRA22Munich, this articleshow sdcasGersman
residents respond t o maj or i ssues of t he O
AOI y nmpiigca ad ntbonv &f f ect i vely communicate to resi
cities, wi oli sSkRpwubbnegcsupp Retgrfecrsi tbime almiad ¥y s e s
respondents who appreciate the Ol ympic idea a
contfs hosWO@g Ttihled ef ore commuaimagimedmshiezesoci al
goals of the Ol ympic Games.

| b hweo ralfs POE€EsiTHemas Bach as he ended his cong
the awardi ngOGft ithe a2 @2@wi edge lbf l'talian f al
perfect at mospher e, combining the attractions

Al pine enoPrevonodviGyemedlse ed t hrrechea sttggmenst i megi o |
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governed by e@iumes.r atnc the public a-padl iatciadalm
constell ations WOGnt owki cfhl atbeswer edy aafsisroct iad rea
devel opfmenthse Ol ympi c v a&lcwen miwe t hasnedeigd lo @ g ict@oh |
sustai natiolwietvyer , Nawm,ey once ageamoctrakecphateon
in the intellectual debate aniltmraen oddeysmatihoatGa
devel op snoadnuadgéeys proobl em of t he OCdmnfdemiacysys
Whil e the 1®@a9me s Oliymmp Lrcel pl reehsaenamieerid r oannhe n teanld Il Wy

approach t® mersgiaanhitiziilniged t heir | i engparceys §g obaml &s |,

20WDG n Spouwcthichal l enges on the agesda) asuob ac
of t he G@lmempi c

However, the original starting point of Ol ymp
commer ci,al wlhistvhieo ni mpacted the international S
instance, the 1MN64ToQ@lyyompviead eGarmes first ttaom be i

reawdcdr | dwi de attenti on, |l eading to a high nul
visitors at the,tChey mpliycmp3acmessy. s tLeamt ewas f urt he
t r e nfd i gi tdni zgenenal , regarding t he Ol ym
di st ibnecttweeseong e n o ud r igwsenrnashcdheansand s hi ft s, popul at
transport and i nf r aesntdrougcetnuoruasl gsrooewet sbta dtemnotlvse, g isa; re
innovation accompanied by human and soci al i n
the sports programme of the Ol ympics. The wurhb
Games bundles these exogenous amdgehodocgénagus
mac hisuedu,rdan net works of corporate actors, an
| n paratuitcouclraatt,e td sttl@atregseendt s i n their pursuit
and to polgnti c alheanrd ngd din coni tctoh & thso spto poedvuert ti royn
there armeahaninstméer Ol ympi ¢ bs ydsdtienng, psrwcche sass 't

fuaclospi r al

The population i s aware of costly,r pwde; ctl jgus
numerous referenda on Olympic bids in Western
decade, maki ng t he I OC mor e Haw @wehdea et i1i0n na

straightforward approach to phevigmaeraaeepa | tome o«
residents sinwod QhempheinGawdwmaketed symptom of
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caused residents are confronted with this <co
soeicoonomi ¢ environmendo vaenrda gnee dtica itrefnldueenncc ee st h
of the Ol ympic Games.

Against this backdrop, the attitudes of the
Ol ympic gigantism and the determinants sof the
and for voting fbardsdtheagbpueipo®leymmdtd ¢ y udres o
Ger man residents towards Ol ympic gigantism w
Ger man perspective because t hevadbnf i Niesvwsesrrsv e
conducted four moWOisn pfoohi tand hen&O0mhdnt h pi
referendum on the bid for 2022 Olympic Games
Mo s t i mportantly, the surveyohasratowio @f ol ¢ By
(thoo olwahrigcen has a causalit oce!| exopppmdsiltvvgn wirtohx i keesi
appreciati on o(ftihteh & d@layompeificih | pdoetate @ n tcoo)8.v ey a8 V a
previous resdarsélt foeun e ftehtkatc ersdacksinncgi ad f iwot er
regard to a referendum on Ol ympic bids, such
the Ol ympic Games pl ays -ar igaretagdde rr a od een deonrt so,r
of hé respondentasmesv alsu abtee ntdhoetwve@®@ eex péheobsee wi th
interest i n sports might perceive the expendi
cause and the upgraded sportingoearsttemntcdi rorhe rotl
values within the e&hotwlsatnmeme ifglgergamte sappr

values i s, the | ower the scepticism towards
findings -omi ebnutseidn erssssposdhe®mins ,t owhboe arqual |y i
standards. Hence, first, strengthening the O

domi nant strategy to raise support for Ol ympi
idea tend tloy b eesssi gcnoinfciecrannetd Saeictphn tihl ey nhpoi sct i gnigg :
mapl aacecredi bl e emphasis on the soci al goal s
Ga melsh.i,r c ommuni cation officers need to honest
l uyugood but also as a generational project t
a o-nwlei feti me experience.

There is a further need for substantially | ar

t heory devel O manpti cr ggg gyrachitn g m based on soci al
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Article 2
Pr¢schenk, N . & Kunmnwahmeisdta, Mb.de( 2002f0) Ol y mg
Capital: Theory Caumrd elBar llyssbHeisddmceSport
Doi: 10.15203/Cl1SS_2020.001

This asgtrnuwdteurn edRdagiartdniongp atrhtes .f i rst research ¢
how ctohnecept of soci al capital i's associated wi
val casQPleydmpi cThapjtat exami nesOlthmpisocmad s @aKe:
the symbolism created by | ive spectators comp
a smaller group than the | atter, they are mu
val 0Ubdge. articl e hsebcsorde s abwhgaste sitsi otnhte stronge:
var ivaibtlhrein the @%laR fcrhaamgiperriceptcianhoos the Ol

l' s it the experience channel, t g®ovEnhee st Y
Sit uaetnigonmmel hhe&ver al | findings answers haowe tthhatr d
t he amoluin@ley mpi ¢ gemeri alally tends t o be |l ar ge

broaddasntpi cc capital

Soci al capital creati®@nt heomay gameps d ail | o wiomgl i F
and | Bakedgon Bowmrdtirewcgt tdfe Ol ympi sm, which 1 s
val ues of excaealnides pead tvfiirdidabnrdesen i i, f f er ent soci
thadan be appliied Ganmesks.e ©@hymps build a soci a
rel ational gualificatiGnsmpikmo ueghbrtoishvgehi a(plo)ri thg
passive spdqraAt)csc aals (I1v8evl eb raansald ¢ a Bto nado mgyu motcii arl . ¢

founsimalinl er , gtomoreglty di mgtreomuwps, such as in thi
Ol ympi c TBames me estocalall tcharped al <creation criter
same experience (excellence, Beftlgrnp, sandali
found in heterogeneous groups, such as in the
(social and economic) needs, spectators have
Ssportsevmagas. Depenxgienmafe osigdesdch eait ro r ¢ heaxnpneerli eanaret ¢
(l'ive or broadcast), they are categorized i n
wealkaennot iexmaolsur e asdmpktarevesaexperience. T he
of Olymectcators is created by decentralized n
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directly influenced by the 1 0C or t he OCOG;
institutionalized structures, l i napingalsoaial t
suppl emented by the Ilinking capital of commo
coverage to gl obal awareness. These three ty
Ol ympic capital, from thensiaemotdeaedololfedtiev
the macro | evel of the soci al di mensi on. Ol ym
the mar ket mechanism andepequdtii hn@smo@specti ve @
channel . The hei ¢iwoi ossmociiratto contexts of l i ve a

—

ory-sobfied wmar ket s, as the broadcast demand
er al i nterest in the event documented by t

gr ougpp eocftnadttiomesper cei ves the Ol ympic Games

T @ S O

eriences them in a | eisure context and act

- X =5 O =

group Tme mbtelbisse, st udy group meets ttwor nof t

w o o —H «Q

O

i atlal cacprieat i on. The |l ength and intensity

©® O
—

i avdwes the expedreirameceepiismodtiltte meonmog y of t he

=

ategese Ol ympic capital 0 rA Ipeoasd stpitviceo npred ectee n i

a stronger i mpact on the wiitalcitnipmesshet o

-

adcast spectator group, however, t he i1info

nw T T O <
Q
o uw o

—+

ting context is the moderating varidble; I

—+

watch the S@imamgimor gamesobsenvedi oy. I n the

it al group of broadcast spectat o@Isy mptihci s

v» © O O

i tal. There is stildl simultaneity whil e v

ﬂ
O T ©

adcast speotmdatyorongr odp tmeetthree soci al cap

=

sonnel exchange should be replaced by com
verted into |ive capital i f the observed m
nfirms beliefs. Thi crle@hempiapi tad piotmalv eb hwmn ¢

@ O O T T O O
o O o
=}

n investment in business development.

Therefore, the (a) Il ive or (b) broadcast expe
and (c) tHhe comwitridmumheen t he centre of interest.
which the Ol ympic capital created by Ol ympic

among broadcast spectator s, was significant]l
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broadcast sample (N=1149) drawn from the YOG
Games in Rio de Janeiro, Brazil, using descr
Lillehammer YOG (LYOG) sa@onpé renenmwir redremennetdaay p
wheregosvehementmadnment of the Rio de Janeiro
as the worst ever. The second proposition te:
exposure and (c) a positiventneoir @hspmept cr eapl
gr oup sopfecltaatedrhe ROG and LYOG, (b) the higher
a moderating variable for the ROG and (c) th

LYOG was confirmed.

Il n the hnepati ex,amthe relationship between int
examined inomdeei detaohcrete management i mpl i
Article 3

Pr¢schenk, N. , & PBor ¢ hiteeiYbtu,t hM.OI y2n@1 ¢) .Ga me

potenti al tms sofi f Ol papicemdDubygi ggeropd ef r 0
views on aOluempercnati onal Journal for Spc
Mar ket(is/gh/ @G0 .:3B0Md0i. 1504/ 1 JSMM. 2017. 1000 8

This article discuswlest hdire trleepeodsOsG hbm aek, e stihiroonu
young and new f or mépte,r cte@tad loaan god .4 glssxgQdttyamrpsiga e\
in a German -spudy o0hetWOdnh u Bsvhedivdsmd p e yioailnlgy

spectators appreci adre rtensep onGfeanmbsr.eult daman fodrd vy

there is a chance for the Ol ympic Movement to
The commercialized environment of the Ol ympi
Ol ympic idea and dJbei ®lconamifttalsucceasi of. t he

fi
ol

nanci al bGaemesi nhpeimsel vke but a curse for tF
y
Ol ympi c GamesOliynmpTiock y®a metshecapi talized on i nn:i
d
c

mpi c | dea. Expanding the sports programme
an it did so |l ess on the basis of their cl ai
excell ence Tdhred epobket igd@ebal perceptionl arf, spe
European spectators, public referenda have s

predominantl y based on the tangible parts 0
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politicians and sports offi miodl so.nl e cal imrimbgl es
Ol ympi c Games but al so a gener al p-me d e me non
societies. Wéi ctohnionmi tch iesn vs 0 @inane n't , It i's even

positive effects fromBusthagifrgcttise r@Igumpiec aGam

t edbo wn andupbodrtgpamiozietsog esabei al capital i n t
Howewet, only changes ibut hal $on&islgi or giani zhe
can creatéf dctsst i agd, t hus, bondi ng or bri dog
experiencegmeWWhen eectadpfa tadciiad si mil ar i n eac
dependent on the social, political and econom
the greater the return of the associated indi
As a young, new, modest event format that too

created to support -yduyngaras hofetage bandveennlpas
Ol ympuesvat a young age, placing | ess emphasi
They appear more | i ke the Olympic Games of a
be better SO0BGIWOGt bhaerivbeas an envatonmaedesin
Ol ympNeswer t hel ess, whether the | OC will pur su
and whether the education planned for at hl et

guestions.

This investigati on thoa se xdpella ibne rtahtee | cyo ncshtorsuecnt noof
Similar to ffrd eddmpdetcrpracttoref have a personal c
indeed, this connection is directed by offici
andergepThoas. Ol ympi sm i s assessed as a cons
interpretivkorcotnmiogaa pruatpwrseel experi ment and

perceptions of Ol ympi sm were doondgcttehde inneg
g owenre nctoanlt e xt created by the highly controver:
| f such a persistence of appreciation of Ol yn

co

| e

respondents value the Olympic idea and that n
t h

nstipuetesntdhiee oac ¢swamalil alt eda®liytmpdi cofMotvhderme n t
veraged &mdai nsehewdd.s backdrop, -tihti rids o©é mat

e Ol ympi cs, embodyi Hgwew asdogciinagl scoacpiiatlal c aipsi

e od@antrolling for confoundeelsdemiuy ti esapomaden
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in thenfohathidhe &s a pl at fwohriyhoed mg aOd wisipg s (ma g ¢
perceigmeneshas a professionalevzeehdiiandliddmmemnci
beanndication of a <cert aeisnp eecrioasliloyn aorfo n@l yynopuincg
targeted campaigns of Olympic education surro

involve yosbhi aFr ompsipeelc t dsvosgitatichrc aphbaal acr sa

in young people builds the basis for trust an
However, the results show that young adul ts &
generations. Yo un gt hree sYpot dteontlse paerfter ed on ne
t han f oc usevnegnto nc osmepgoln pa@shisng ceremony OrF COMP ¢
presentation of tee@ltympieeansGdme b emedga sati sf
and excelTlhemscepositively i nfluenclehsupd et iavpepr
perceptions of Oltyomplpemdaaeomgr eebpbkedegnt s va
is clear evidence for the potenti al ofOQG he YO
provides a different -srceaalei tsyo ctihaalt, eencdoonrosneisc aar
be filled with sa8sgai habbhetcdonndnngsNehow t h:
affected by negative medi dheoetéhnengeOGTfda hreotOl
governance measures concerning conflicting ef
Together with the basic a@pfaecfsrautiitofnulf oprl atthfeor
positive connat atHeares dfheOlkyempipsol icy is to ke
as they currently are. On the one hand, creat
young people; ,ami sheoattdern nbanttably be accon
rati aomiadm zand commerciali zati on.

Thi s psrtouwd ydseisgthtbe i nner r el ationships between

the YOG from the perspective of young tahdeul t s

social capitaldOryemgtiisaom of sports an
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6. Discussion: Social Capital Creation Through Olympic Games

The oafi mt hi s ditsos edretnaotnisotnr awnaes t he use and trans
that createpineatisetcy.al At the beginning odf t he
soci al crcagatimtoamly spectators were |isted, whi ch
artilenl etsh.i .2 hkedfya mtda rngs a@fr et haegaetnhieidbackdr op o
theorramewdr K of tdeci alt ecard adh owmmeha ptske gover
strataergei edi $ ouscseedavt esoci atlhr oaghy mphe (@&)mes

Furthermore, i h whi shminedit eeaddpr esments the el

social spepctatpksriiasly favoured.
Governance Strategies for Creating New Social Capitalhrough Olympic Games

As described at the bepgpdadi ngsof uméntsa leiozrakt,i
Games for soci al puacpesae® hewnoetbcpabsiclalpet al
Game s, t he QQGXX3nuasntd rtehgau learvlieyn es oicni av ar ieocuosn 0 Mi
pol ilteivoedllst he orgamnifzathen Olpy mgies s Ghinfeiscat How
i mpacts soci al capital creation is a questior
cont ext s, before the application and bahor e,
regul ate investment i nest haendf cersm adfl itsthe a@lpy mpi
channel snabl e accesasddtead aswpad adeart @ats . e XTfheer i enc e

however, cannot be influenced by the OCOG or
institutiomgalsitzéld wdavtehdeii r control S facilite
i mpl emented at every stakehol der | evel

Building Up Trust B efore Applying to Host the Olympic Games (Research
Questions 1 & 2)

I f a country plans to hosdemthac®k®l Yympigc , G&me sna
for the 2032 Ol yRiphrc) Gamarsg e éne Rcha mmbea@d cae¢ y ® n
enthusiasm must be the mai n strategy to add
popul ation to voéeerdum favbaoast ofhae Olkympic Gam
t he OCOG. Il n 2016, K°necke et al.,amdr readiyo ds
communi cation centres on the poipultaheé oopnitsext
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fail eddurmef eHeerne, however, the question that a
strong influence on the, iptopiud ane oensxadr yaltla tFa
t he centr aldetfearcmion & sti Htatdee s o hd sepdmetdd taer &r. e

compr elseorugicee of winhonmaheopopul ation since th

(1 mhof, WBAee) people are confronted with unc
ri(sWester man, Spence,, & Wah esa®er tolHeiadé¢é acRB814al)
unsafe cost devel opment , gentrifGcdebonl aundl t
the rush of tourists, etc., they selectively
the consequlamcge oif n tdéxi sting soci al capital €
Western population is shown. Since citizens n

in applying to host the Ol ympics, t htetya th aive

provided by gatekeepers, such as journalists.
part of media agenda setting, thesmbeeatténti
of readers, | isteneurisl,d arheviire weprisn,i owmh o eigna rtdu rn
this basis. Wi tthh enegvetre ssolcdavad amnwean abeen di spl e
Toweaken the negative medeaceclingl séenat bhgiodd i ¢
credibilitwhiad ¢ ocuskooarsere s bdebi liitt ghsanidrs d fof |
again build up amadiatabirluisze i exisotciiedg ysoci al

used as a strong vehicle to Kexueret® oaa ngas i(t2i0viel
thrfie@eur ce omedhodnilsmy are required to be perc
trustworthiness, Expgereéei 8ex hmalestd itohwend & mr.setq,u i r
one own values have todibneg cpor@pnacpi nptllhees . wbotmphet e
deliver on promisdoiicesr edqaitr ekpress the need
for exbaymmpleemantfiongm tepé¢adbkdlarmsduti nt er est s.

of ficials must know what to do and how to dc

visible through their actions.
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| source Credibility |

Innovative
Communication

‘—I > Visible in Actions
‘ —| Deliver on Promises |

Value Compatibility |

Figure 3. Social Trust Signalling

|l ndeed, the Agembae2b20cer awmpdegas ola deemeatnfdisn g s
t hhemp |l e meanntma toit @t i orst aorfdasdtsheal Ol ympuch Gasnes

recommendati ospr @&ignngd i cbaw &ldu eeadnetnagtaigdaim g  wi t

commundarnd esecommendation 39, fostering dialog
Moveméhhternational Ol ympHo weCwenrmi t 6§ e mge poilLaj
formul ated i n swehtdhemer dile tsgprems fd ithitgeoadnorofc a
result be demanded. i Shreeovteaa | sepde c iaf irce soubljte cctai nvnec
This is also a reason why intangiHRIne es oad ihalr ei
| ack of institutitdreals uccoretsrsolosf ttoh emoliytnopri ¢ M
Thurow, 2004).

Therefore, it must be a goal to strengthen th
t hat soci al progiSespPricanndgley, meaassupreadven i n /

appreciate the Olympic idea @®tgmpigniglihgeaani Is:
positive perception of Ol ympic values has th
gi ganSpiescnt.at ors may be aware of t heanovbkerriand tva
society and acoepetuhe, eapeharg Bespoectiad. sABb
time, commercialization is | ess of a problem

host the Ol ympic Geomecscioallhleyat ¢é d anfpa@met Bbitod rha efs

4 3
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orientedlsaspaddatthoicses.r equi res honest communicat
t he béd&poefaicths . eve broader acceptance in the po
messapasdcki rected to relevant sthabkdhohter . sitm
orientation are rejected becaugaat kerpepuladt i
I nterestingly, t hese f i mdiercg sa wahmpoe hsgtwitld e s mai
attitude towards the most expeHeweeelOl yimpi ce &

hosti ngmetshei nG t heir ownt croeummatirnys, oGueersntainoynabl e

decide lenquadnhtyr ast to residents, who are mor
t hGl ympi c Games, spectators are only temporar
Therefore, the creation of trust ieven |befhoer em
possible referendum is held, researchers con

plans for the stag(hagkosf 2Ee3 Wb yopher Gaimedi es
residents -Rufhrt hae eRhiamed taoféelatmba r Ge raman Maini ¢ h,
applications to hostwetrtee i Qltyempii @wé bl mdda thahiel ec
wer e col Ireecstpeoch dferndm wi th regard to their atti
Games i n-Rtulhe TRhxeedeaitlal bei mnfad rytslkeelr resear ch.

Creating Experience Hubs amnl Using the Media as a Vehicle Wile Hosting the

Olympic Games (Research Questions 3, 4, 5)

The spepeta®lbyepi c capital di fferently mngependi
in different dpirtmdleod AOb g anpiimc Article 2, t he
criteriasameeg¢ &alfalnfjehechxeped s e pkt aaeettyhe concr
to socicarle aataipoinhal Ol ympi ¢ Games.

The strongest parameter that deetxepremiineensc et hceh as
i.e., whether the spectator perceTlhies O3 yalps c
governance channel , whi chr eissp etchtei veea sO GGG tfoorr e
Live spectators share similar experience mot |
Therefore, tshinse todomdd taist ustteasblae as t he common i
Further morfeoratrehe g t bel st adi um, Ol y mpti lce pair tkys,,
t hsceamexpersemokbsameawglay d to the atmosphere, e

and cul tur(adhaéx phhegleOKHhar e common moments an
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tedfbebygh these experiences, not only are t
ape themias cowentmtdoanehah g ®©l ympprodwmdeasssever al
at create an althmbss gpeceatwdr 3§ exaeown isvogcliya | c rceaapti
e Olympic Gameist hud vehattewnwdaage Tofourr t ihew s

tensify the experience and to thus <create

ampéespontaneous experience hubtse s tscuacnhe hass |
it i n which spectators can test the sport

rrentleg omk@®lsympiac Day each year. Ol ympic D:

@ O T @d S

n
h
h
h
n
eed to create opport enxipttireenthat Phemet eppo
X
u
u
nd 130 countbeetss plaetOlcy mpait ®c HentAlkga dd ming, p2ald.
h

—+

e staging of the Olympidg&ames owaeldda glaenn a
articul ar, to Iink the Ol ympic valuessomeor e ¢
pectatovredeswomud at ed t o paratnidc idphatese ed varrmetri v e
mountl yarfpi c Thapmedla attenti echmeon!l 23 alsone |l & &
recSttera.t egi ¢ projects, s(uMi hs eanse r v &l uMiatsenenr, a p2road
onstitute fufMhleerd opdpogsumiftiAad.icle 2 conf i

O o0 Q@ 9 nu T

pi t&slignificantly greater in the Addet icomdlelx)
hfei ndi ngs of Atritd cdree &2t esrhotwh et hlagngt h and i nte

—

artethe greater in the | ive hcarst esxttbetende aespmbsoogdgi
the broadseaemantoot g tne h ¢ reitrsm snmteomoerdy . a s

|l ndeed, broadcasdsi mipleart ae¢xopeasr aéd soe sth@ales, sucl
and sports, but in asweakatodf®or mSudbhlans wedthat
conscious decision, such as taking a vacatio
experience is created by the I|inking structur
selecti owvhipgphohesasst, s t he moderating variabl e i1
As described in Chapter 2, access to televi:
constitutes the gatekeeper for their gxperi e
accte@esthe contents ahdtHde Obympihar GaWideen s ame
Sspectators wateshmul vanedirtoyadicastas,gi ven. Howeyv
receivers of I mpr e sascitoinvse;, stohceiya | dcde x iodi a npdeer vseo h

exchange shoul d be compensated ttohrbouiglhd aac c@lr

4 5
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bri dget edaeds,crasbed i n Chapter 2, the conditi on:
channel s. The Ol ympic Gameswipmreowixde sgmreat Mea:

has the massi vel pmwpecby atphmu &ft d rpd egs offr onar tkleed |

micro | evel of the i1individual di mension to a
soci al dH omweervseifaonr. liogkmp i ¢ capi t al can be conv«
capital i f therewishbnpehédasbpbdeaperiesce he o
as credible anfdhiconfsi rimsk edeyl iteof shapWwWemnatasc hpalb,
DurcahhoMaier, &Wht H ebel Ol gpairg capital i's onl
|l ocati ons, broadcast Ol ympic capitAad des crriebad

in the previoustdbbeussl ahi egsimeps awbtbhétdeunst

devel oped to generate | asting effects to con\
channe@almoaargd ot her things, aresueprasefdwetdten, n
and I nstagram, to reach younger tspgcettatgarou pasl

group who | ost avcaclaudessWh@ tFloe Olhywymei ovho do nof
orsi educati anmhe Ol yonpli ico edasme g & ltbudes eads Ol ympi ¢ o
gamean help them regain access to the Ol ympic
Emoti onal sexphaes sreeapam ch rdsetttreearnngiensitn g t he slitze of
i's cr eat & dgeobvaesrendneahit tad At eana,r omhmeonht i s the thi
par ameter of Ol ymmirg ec a il tyadpiccht &&@n@esn .Ri o de
Jangsierrve di fferent spectator motives and cr ea

t hrough theddi apuchdviecriagye, mf amous, excell ent a
events given that t heyandaoueéirussis ghrnaie/fleimtragg@tr le ya sno o i
of Ol ympic capital t han, for exampl e, a s mal
Howver, the findings of Article 2 also show
spectators of the Lillehammer YOG. This resul

in which the games took place. uOegarhi zprstadmn

in the I|Iive context such that spectatolros have
continue to buil d soci al trust I n society t
environment can be influ&Gamesd. ohhydbiyng heoawh

choose hosting venues tamet hmeeatl ©sd ainalawll&so tai |

governmental issues overshadow the staging of

4 6
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Figure 4 s Br@Adr iftorbe theation, oiwvhnetw wercr éhaalpit eap 835 a f hierb G g dr

divided into the three col umns. The first column on t heThlieft
i nvest ment tdh eemeoddend ci mnd political i nvest ment . The second
bet ween investment and added value. Theasgewdranme st a&la céinhiarven n
degrfe eatotaendt ipoent oe g thii sn soci al i nvest ment . offhutshe tdiesyc ubsesceodmdiOday r
third column on the right shoowms tthheei rr efsuwn cttiinogn aodfd eadt evdatl bure . d rDfe
ways. Especially the soci al capital creation criterilanexm@driti

bottom of t hset rfaitgeugriee dsentowgstp | s ledulidh pr,actto adlli)tiafngt & meen traetg wlnat
nvest ment wit

[
economic ar
‘ Social investment | | Governmental environment | ‘ Receiver | l Creator | . . .
< v P— political i nv
g = oderatin
- © variableg_ (2) to addr e:
Olympic values Summer Winter Youth E -
Olympic Games || Olympic Games || Olympic Games | | & Information spectators T
= selection process di fferent e
Olympic /m; | Olympic .
capital - — > ~ g capital \/ 2 enviro nbrr|1e nt s ¢
€ : efore efore uring er 8 , , Same t o ena e acec
g Mindset <::> application hosting hosting hosting g <::> Simultaneity experience the spectator
g " i
> — - - .
é Attention | Broadcast| | Broadcast| Broadcast | |- Moderating| | {Moderating | foster action
8 = variable variable t he respect
= - £ - .
5 [ Live |[Broadcast | §| Communication|  TrONONE! experi eammel .ch
» |nr\rr]%|r\:? % v ¥ ( b) Then t he
E T Semantic Episodic capital can
g 2 ey ) LTy multiplied b
@ v v 5 ~= _= p Y
Spectators | Receiver - force hmaofket
A mechanism fr ol
‘ | | Governance strategies to create new social capital through Olympic Games | > micr o level c
Focus on Multiply Create | n d | V | d ua I d | |
Social trust - Meet the Use media ; Individual Social :
signalling st:r?ggds zeitgeist asavehicle| = Oclgr?tg'f | micro-level macro-level EXpﬁJ&"CQ to a col | ec
L P phenomenon on
b macro | evel C
social di mensi

Figure 4. Social Caital Creation Through Olympic Games
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Providing Olympic Education Through a New Format (Research Question 6)

Asescribed in Chapter 4, the Lillehammer YOG
t hat i s kfbhewtal|l ea®AEmMelescri bed in the previous
positively influenced the leetdot aohalgexpmeunte

capiHtioavlex ®r  det ermine the value of the saittuati

for spectat oirm,ArtthieclsqpeT teatalrisat ed t he for mat

environmw&@G mfSachei. The YOG are presumed to |
in the Ol ympic Movement. Il n 2010,hcet hae vhu eva Ir ien
young athletes in Ol ympism, skills devel opmen

as part of thesOGeacyWOsuspr eéewowasidi ti onal Spoc
bu Haenstad, Parem23) & Kristiansen, 2

Article 3 demonspgeaathgtporeshaat g ouhge¥YOG more th
Against the W@Gkndr®@c hoif, tthhei s result i's inter
there that younger respondelnetsss atptparecoladerd
Ther efoureger spectators seem to strive for n
|l ounges, stucdBbbXxsspoeestyle and break dancing
perception, these f20MmMat¥OGsiuchLiabl ¢ehawmmenratat
YOG i n( I2r0tle8r nat i onal Ol ybneptitce r C omaniathd reteshlTeh 240elii%xg)
in their opieniteenr, stuhay darteo convelyether @ty mpi
YOG creatgssobocmanéeasapital with their spectato
The resul tshowaiArthel emole the values are appr

suclgmrasvt h anadagi dbaentlissm dpaet e/d.G ar e arsemal llerss

commer ci altihzee dg oevweermmtance f ocus for their visi:H
conflicts and more on strengthening the YOG :
however, thimomeansagehatnéewer, youngertsapod t

street afres taidoap® @@ aantd tWide& hmorsaapport for the
from young people wildl Il ncrease, as more cCcoO
ceremwni €s be phased out. Thi s owi lylouanlgs op eiompd re
thereéeher eé nt eorfn &lhyemati cowal ueast hars fwed lhhatws tdfi nt

Movement, |l eading to greater soci al capital
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Due t ¢ miashi¢z et haeidiu c dbtaisemd and trendy conftemt, t
conducting Olympic education and for creating
on exactly these benefits andGatmesnotasprtddusc e
inevitably go hand I n hand wi tsht riumeme asd i Z@ |
Therefore, the YOG are wel/l suited thaprowsi d

Ol ympic in origin.
Governance Recommendations and Implications for Further Research

l n su,nenvaerryy f or mat of the Ol ympic Games provi

capital at the different | eveW®OGcorfe aatpep |girceaatti o
capital, desepv ert tfhen mats,maad ho npga rdt @meodotga teadr si ni feé
positiventgdveamvrier onmensgi zeBeamtisSEMQrha éttheei gocC i
capital among spectators even if the hosting
i ssues. The amount of OFf yGapmégovcampmnmaht als emwwein
does not try to instrumentalize the Ol ympic

they are(beiendohelekampl.e AXtcroirtdti nmagt ttéohdet tReD 116i) n
trianguh®@Gomree tnhost suitable for matdédi bf e rreerstp
motives, and they are al £o e aibfs boaosnutirtaalbll eed feosr
above. SOaoe ttthe | argest ,ODhgmpi ef Gamesnt oc mat
il uenthodt.i Nfdheduri ngoatsubmméeespeéoniadpositive
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Regarding governance sgturiateehgineesd, beheappbl bdwil

i mpl ementati on

Mode of governance
by
theorganizing Governance aims
institutions- the 10C
and the OCOGs

Build social trust

Communicate in a credible manner %

Do not address Olympic Games as a governmental problem solver > g

direct and indirect | Focus on the Olympic values and social standards r'.T'
by Integrate the public into designing the application to host the Olympic Games é
institutionalized linking[" Addressspectators in different environments to maximize the outcome of social ¢ %

structures Use the media

Maximize theemotional exposure

Create experiences

Table4. Governance Strategigo Create New Social Capitahiough Olympic Games

As a fur telseratricehna| mdady col |l ewipedtdaw@Ginr ¢ et
Pyeongarheangoi ng t o bet heeomh| saat ed pdaatnaneefdr obaisdt hteo
the Olympic GahRebr | a2r0e3deiaRijiofveer nhaece measur e
Ol ympi ¢ Mwivlilelmeme der isvuebds e g theentc oB@AEH GO hd be

included iniadangessmeonnaisrteg uctures, access,

simultaneity,Adand ki@l yegaed to the i mpl eme
measurement s, which specifiise ftdhirmuugbaf t eciOdly
should be analysedeadedo fseoxamaplli egal ues, an 1 ngc

commutinhtqgugh partici ptahodn ciyn | phvahni nganatease
understandi ng ffoen dsthfhfresruegrht ccourimownr eesx,per i ences
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7. Conclusion

The c-oaunndt rcyud ¢ sir al appreciation of the Ol ympi c
suchGeasnany, Brazil, and Nor wayf, oranax aanolne)i rsg €
Uzbekistan, Spain, Brazil, Nor way, |l celand, A
soci al, political chaedhlkwsnbdmat annetsl Gekrgempas cp oGV
instrument for creating s,coicalalca@miptdlali creat
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Introduction

In June 2019, the International Olympic
Committee (IQC) awarded the 2026
Olympic Winter Games to the Italian
bid of Milan-Cortina by 47 vs. 34 votes
for the remaining Swedish competitor of
Stockholm-Are. TOC President Thomas
Bach stressed after the decision that “we
can look forward to outstanding and
sustainable Olympic Winter Games in
a traditional winter sports country. ‘lhe
passion and knowledge of Ttalian fans ...
will create the perfect atmosphere ...,
combining the attractions of a mod-
ern European metropolis with a classic
Alpine environment™ (IOC, 2019). The
official statement suggests that the 10C
President was relieved that the host
of the 2026 Winter Games will be an
established winter sports destination in
a Western democratic country after three
events in a row staged in new Eastern
winter sports regions (such as recently
Pyeongchang 2018, South Korea), more-
over, with Russia (Sochi2014) and China
(Beijing 2022) being governed by con-
troversial regimes (Konecke & de Nooij,
2017). Such sociopolitical constellations
of staging the Winter Olympics have
been criticized both in the public and
scientific literature for lacking compli-
ance with Olympic values and guidelines
as well as with economic, social and eco-
logical sustainability (e.g., Konecke &
de Nooij, 2017; Koénecke, Schubert, &
Preuss, 2016; Priischenk & Kurscheidt,
2017).

In the Olympic studies literature, the
debate regarding dysfunctional develop-
ments at Olympic Games and within the

Markus Kurscheidt

+ Nathalie Priischenk

Institute of Sport Science, Department of Sport Governance and Event Management, University of
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Attitudes toward Olympic
gigantism: Evidence from

Germany

Olympic movement is longstanding and
ongoing. Both the past and presence of
the modern Olympics have been ques-
tioned, for instance, regarding the consis-
tency of actual regulations and practices
with the high ethical and social ambitions
constituting the philosophy of Olympism
(e.g., Chatziefstathiou, 2011). Over the
past two decades, two major branches
emerged in the literature from this aca-
demic criticism that try to develop strate-
gic solutions to manage key problems of
the Olympic system.

One branch addresses the so-called
Olympic legacy in terms of a socioeco-
nomic and environmental sustainabil-
ity of staging the Games (e.g., Girginov,
2012; Leopkey & Parent, 2012). Clearer
constructs and analysis schemes were
proposed to better identify, leverage and
measure legaciesaslong-term benefits for
the host cities and regions of the Olympic
Games (Preuss, 2007, 2015). The other
major branch in the Olympic studies lit-
erature draws back on earlier criticism
under the striking notion of Olympic gi-
gantism (e.g., Preuss, 2004). This stream
of research challenges the growing size
and commercialization of the Olympic
Games, largely attributed to technical
progress and, in particular, to the ris-
ing influence of the media (e.g., Barney,
Wenn, & Martyn, 2002; Seifart, 1984).
A key issue in this context are the esca-
lating costs of infrastructure and oper-
ations induced by the large numbers of
athletes and competitions (Preuss, An-
dreff, & Weitzmann, 2019). At the same
time, consumers, sports federations, the
media, and corporate sponsors demand
a higher quality of the event product than

in previous decades. This further drives
facility and production costs for Olympic
hosts. Moreover, autocratic regimes tend
to spend outrageous amounts on staging
the Games in their pursuit of global recog-
nition and to signal the hosting country’s
political and economic strength to their
own population. Asaresult, the Summer
Games 2008 in Beijing and the Winter
Games 2014 in Sochi are regarded as
the most expensive Olympics ever (e.g.,
Miiller, 2014; Preuss & Alfs, 2011). 'lo
compete against such heavily subsidized
Olympic bids Western democratic na-
tions are also forced to upgrade their
hosting bids (Kénecke & de Nooij, 2017).

Hence, on the one hand, there are fun-
damental drivers of Olympic growth de-
termined by the socioeconomic and po-
litical environment in a globalized world.
On the other hand, mechanisms within
the Olympic system, such as the bid-
ding procedure, fuel a cost spiral of stag-
ing the Games and endanger Olympic
legacies. Increasingly, the population is
aware of the threat of costly, publicly
funded facilities for the Games without
sufficient after use and, thus, jeopardiz-
ing tax money (Scheu & Preuss, 2018).
Numerous referendums on Olympic bids
in Western democratic countries failed
during the past decade, making the 10C
more dependent on the hosting offers of
autocratic states (Kénecke et al., 2016;
Konecke & de Nooij, 2017). Therefore,
the IOC strengthened the criterion of
public support in the bidding regulations
which has apparently been crucial in the
latest decision on Milan-Cortina 2026.
10C President ‘Thomas Bach expressed
the view that the residents’ support of the
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bid in opinion polls by 83% compared
to 55% for Stockholm-Are was decisive
(Livingstone, 2019).

Against this background, the attitudes
of the population in Western democratic
countries toward Olympic gigantism
and the determinants of these attitudes
should be a key subject for Olympic stud-
ies. Without the support of residents, an
Olympic candidate city has low chances
of being chosen or, sometimes, may even
be urged to cancel the bid already before
the TOC’s decision (Kaonecke & de Nooij,
2017; Preuss & Solberg, 2006). Yet, the
literature and evidence on the topic are
scarce.

Therefore, this article presents results
of a unique multipurpose survey on atti-
tudes toward major issues of the Olympic
movement that has been conducted in
Germany prior to the 2014 Sochi Winter
Games. It is not only the first survey
to measure attitudes of the population
in Western democratic countries toward
Olympic gigantism. But it is also highly
insightful from the German perspective
because the online survey (N =266 with
N=192 valid finishers) was conducted
shortly before the failed referendum on
the Munich bid for the Winter Games
2022 (Coates & Wicker, 2015). Thus, the
sample captures the public opinion in
Germany under the critical impression
of the contested German candidature and
the controversial upcoming Sochi Games
(Priischenk & Kurscheidt, 2017). The fo-
cus here is to study the survey data by
regression analyses of attitude constructs
on Olympic gigantism with respect to
other attitudinal and sociodemographic
determinants. The findings provide ev-
idence on the research question how to
effectively communicate to residents of
Olympic candidate cities with the objec-
tive to secure public support for the bid.

In the following, the literature is re-
viewed to derive a theoretical reasoning
for the empirical modelling, In the sub-
sequent section, the sampling, data, and
statistical approach are described. Then,
the results are presented and interpreted
toward management and policy implica-
tions. The article concludes with a dis-
cussion and outlook.

German Journal of Exercise and Sport Research

Causes and perception of
Olympic gigantism

Literature concerning Olympic
growth and residents’ perception

Although the debate on Olympic gigan-
tism is to some extent present through-
out the Olympic studies literature, there
are only a few relevant publications that
focus on the topic or devote significant
parts to the growth, size and costs of the
Olympic Games. The early research dis-
cusses Olympic gigantism primarily in
the context of the rapid commercializa-
tion of the Games starting in the 1980s.
Seifart (1984) published a prominent in-
ternational article of this kind while, for
instance, Barney et al. (2002) built upon
this earlier work. Already, Chappelet
(2002) and Preuss (2004) deepened the
empirical analysis of the phenomenon,
both at the Winter and Summer Games,
and enlarged the debate by reasoning on
the main growth drivers. In the follow-
up research of these authors, Chappelet
(2013, 2016) turned toward the concep-
tual question how the I0C could gov-
ern and manage the rising size of the
Olympics, whereas Preuss et al. (2019)
analyzed the development of the costs
of staging Olympic Games and provided
economic arguments for the observed
cost overruns.

Crucial for the outcome of bidding
processes for the Olympic Games (and
other major events) is however the per-
ception of spectators (Pritschenk and
Kurscheidt, 2020) and, in particular, of
the residents of candidate cities as voters
in referendums (Scheu & Preuss, 2018).
This was first empirically analyzed by
Preuss and Solberg (2006), showing that
the strongest support was observed in
low-income nationsas well asin large and
emerging countries. For the residents of
the former nations, the motivation for
the affirmative vote seemed to be the
socioeconomic growth prospects while,
for the latter, the costs of staging major
events might have been deemed afford-
able and a luxury good in which one
could indulge.

Kim, Choi, and Kaplanidou (2015)
demonstrated the influence of the media
coverage on residents’ perception for the

case of Pyeongchang’s Winter Olympics
bids. In a similar vein, Konecke et al.
(2016) conducted a media content anal-
ysis to reconstruct the themes that may
have affected the failure of the refer-
endum on Munich 2022. Coates and
Wicker (2015) attempted to isolate ex-
planatory factors of negative voting by
regressions of survey data of the Mu-
nich referendum, finding that basic po-
litical and value judgements, such as sup-
porting left-wing over conservative par-
ties, are statistically significant. This ev-
idence is in line with early survey re-
sults on the perception of the novel and
substantially smaller Olympic event for-
mat of the Youth Games. Priischenk and
Kurscheidt (2017) and Schnitzer, Walde,
Scheiber, Nagiller, and Tappeiner (2018)
showed that respondents who commit
to Olympic values (i.e, excellence, re-
spect and friendship as defined by the
Olympic Charter; 10C, 2015) tend to ap-
preciate the modest format of the Youth
Games more. Furthermore, the experi-
ence that young residents obtained at the
Youth Games fosters the support for an
Olympic bid (Schnitzer, Walde, Scheiber,
Nagiller, & Tappeiner, 2019). Inaddition,
Priischenk and Kurscheidt (2020) found
inlarge visitors’ survey datathat attendees
of Youth Games are, at least, as inspired
by the Olympic idea as visitors to the
much larger Summer Games. Based on
a social capital model, they argued that,
besides the intensity of exposure to the
Olympic experience (higher at the Sum-
mer Games), the quality of the social in-
teraction and communication (higher at
the Youth Games) is decisive in building
positive attitudes toward Olympic values.

In the carlier literature, the attitudes
of residents are mostly explained by the
theory of social exchange which states
that residents expecting a positive in-
dividual net benefit are more likely to
support Olympic Games (e.g., Karadakis
& Kaplanidou, 2012; Scheu & Preuss,
2018). Prayag, Hosany, Nunkoo, and
Alders (2013) showed, for instance, that
the overall attitude is influenced by per-
ceived economic and sociocultural out-
comes, less by expected environmental
outcomes. However, the theory of so-
cial exchange is also criticized for its ra-
tional choice approach and related sim-
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plifications, such as the focus on per-
ceived individual costs and benefits with-
out considering social actions. Therefore,
Smith, Ritchie, and Chien (2019) pro-
posed the theory of social difemmas to
obtain a broader understanding of the
residents’ attitudes. They argued that
citizens may also balance their personal
interests against common interests when
building their opinion on a public project
like a major event.

With regard to the existing literature
on Olympic gigantism, it can be summa-
rized that the empirical evidence is still
scarce and not entirely conclusive. While
the phenomenon of Olympic growth in
size and cost measures is well described
and undisputed, the determinants of res-
idents’ attitudes have been addressed by
alimited number of studies. The previous
findings suggest that the socioeconomic
environment and, notably, the tenden-
cies in the media coverage substantially
influence the public perception of the
Olympic Games. Moreover, basic value
judgments of residents in their political
views, in their preferences toward sports
and major projects as well as their ex-
periences with and appreciation of the
Olympic idea seem to be relevant factors
when it comes to supporting an Olympic
bid. However, the theoretical and empir-
ical approaches as well as the socioeco-
nomic contexts of these studies are di-
verse. As a result, they are difficult to
compare. Thus, more evidence and the-
oretical advances are needed to improve
our understanding of the residents’ atti-
tudes toward Olympic Games and other
major events,

Hence, currently, this topic warrants
further exploratory research which is
provided by the survey study presented
in this article. Nevertheless, the op-
erationalization of the questionnaire,
empirical modelling and interpretation
of findings have to reflect the broader rea-
soning and theoretical propositions made
in the pertinent literature. Therefore, the
remainder of this section briefly reviews
(exogenous) fundamental drivers of
Olympic growth induced by the socio-
economic environment and (endoge-
nous) growth mechanisms within the
Olympic system.

Ger J Exerc Sport Res

M. Kurscheidt - N, Priischenk

Abstract

The growth and large size of the Clympic
Games and the induced extensive costs of
hosting the Olympics are controversially
discussed under the striking notion of
Olympic gigantism, both in the public and
scientific debate, However, there is a lack of
evidence on the attitudes of the population
toward Clympic gigantism which is deemed
to be a crucial explanation for failed
referendums on Olympic bids in Western
demaocratic countries. This study is the first
to measure constructs of Olympic gigantism
in a thoroughly clustered online survey

of German citizens (N = 266). Moreover,

the sample captures the public opinion in

a decisive moment, one month before the
negative referendum on the Munich bid

for the 2022 Winter Games and under the
influence of critical media coverage prior to
the Sochi 2014 Winter Games. In ordered logit
regressions, it is found that, all else equal,

https://doi.org/10.1007/512662-019-00642-w
© Springer-Verlag GmbH Deutschland, ein Teil von Springer Nature 2020

Attitudes toward Olympic gigantism: Evidence from Germany

respondents who appreciate the Olympicidea
are significantly less critical toward the size
and costs of hosting Winter Games. Generally,
the size is not seen as the key problem,

but rather the large expenses for Olympic
facilities. The high costs are however more
accepted when social standards are respected
and respendents perceive the Olympics as

a public good that is nice to have. Thus, the
evidence suggests that a strategic campaign
for the next German Olympic bid should
highlight the value of the Olympic Games as
a generational project that inspires people for
sport participation and fosters social capital
in society.

Keywords

Olympic Winter Games - Economic growth -
International Clympic Committee - Olympic
values - Major sport events - Sport governance

Deutschland

Zusammenfassung

Das Wachstum und die groen Dimensionen
der Olympischen Spiele sowie die dadurch
bedingt erheblichen Austragungskosten
werden unter dem plakativen Begriff

des olympischen Gigantismus kontrovers
diskutiert, sowohl in der Offentlichkeit als
auch in der Wissenschaft. Es fehlt jedoch an
Daten tber die Einstellungen der Bevélkerung
zum olympischen Gigantismus. Kritische
Einstellungen gelten als eine wesentliche
Erkldrung fiir gescheiterte Biirgerentscheide
zu Bewerbungen um die Olympischen
Spiele in westlichen Demokratien. In der
vorliegenden Studie werden erstmals
Konstrukte des olympischen Gigantismus im
Rahmen einer sorgfiltig geclusterten Online-
Umfrage in Deutschland erhoben (N = 266).
Dariiber hinaus erfasst die Stichprobe die 6f-
fentliche Meinung in einem entscheidenden
Moment: einen Monat vor dem negativen
Biirgerentscheid zur Miinchner Bewerbung
um die Winterspiele von 2022 und unter dem
Einfluss der kritischen Berichterstattung vor
den Winterspielen in Sotschi 2014. In Ordered-
Logit-Regressionen zeigt sich, dass Befragte,

Einstellungen zum olympischen Gigantismus: Befunde zu

welche die Olympische Idee wertschitzen,
unter sonst gleichen Bedingungen signifikant
weniger kritisch gegentiber GréBe und Kosten
einer Austragung der Winterspiele eingestellt
sind. Allgemein wird nicht die GroBe, sondern
eher der hohe finanzielle Aufwand fir
olympische Sportstatten und Einrichtungen
als Kemproblem betrachtet. Die hohen
Kosten werden jedoch eher akzeptiert, wenn
soziale Standards eingehalten werden und
die Befragten die Olympischen Spiele als ein
wiinschenswertes Gemeingut (,nice to have”)
betrachten. Die Studienergehnisse zeigen
also, dass eine strategische Kampagne fir die
ndchste deutsche Olympiabewerbung den
Wert der Spiele als ein Generationenprojekt
betonen sollte, das die Menschen fiir
sportliche Aktivitat begeistert und das
Sozialkapital in der Gesellschaft erhoht.

Schliisselworter

Olympische Winterspiele - Wirtschaftswachs-
tum - Internationales Clympisches Komitee -

Olympische Werte - GroBereignisse im Sport -
Sportgovernance
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Exogenous and endogenous
drivers of Olympic growth

From a systems theoretical perspective
on sport governance (Kurscheidt & Deit-
ersen-Wieber, 2011; Kurscheidt, Klein,
& Deitersen-Wieber, 2003), drivers of
Olympic growth may be distinguished
in external determinants that are exoge-
nous to the Olympic system, i.e., the inner
sphere of social and economic interac-
tion at the Olympics, and internal de-
terminants that are endogenous to the
Olympic system. Likewise, economic
growth theory differentiates exogenous
growth, induced by demand shifts, popu-
lation growth, exports, and public spend-
ing (e.g., Mankiw, Romer, & Weil, 1992),
from endogenous growth, largely driven
by corporate innovation and technolog-
ical change within the dynamics of com-
petitive markets (Romer, 1994). In par-
ticular, the latter has the capability of
creating increasing returns and may even
cause structural shifts or (periods of) ex-
ponential growth. ‘Lhis is notably the
case when technical progress is effectively
accompanied by human, social and in-
frastructural investments (Galor & Weil,
2000). The accumulated network, hu-
man, and social capital facilitates and ac-
celerates technological change, in partic-
ular, inaglobalized economy ( Alier, 2009;
Mankiw et al.,, 1992; Putnam, 2000).
The Olympic Games actually repre-
sent an outstanding case of a globally
connected industry and innovative pro-
duction system that combines all key
drivers of endogenous growth identified
by economic growth theory. Moreover,
the Olympics are a post-modern services
platform that efficiently supports the cre-
ation of network, human, and social cap-
ital while being receptive to exogenous
growth drivers (Chappelet, 2013, 2016;
Preuss, 2007, 2015). 'The starting point of
Olympic growth has been the strength-
ened trends of globalization and com-
mercialization in the 1980s, impacting on
international sports business in general,
primarily, through the global marketiza-
tion of 'V rights (Barney etal., 2002; Sei-
fart, 1984). However, the Olympic system
was innovative even before. For instance,
at the 1964 Olympic Games in Tokyo, all
competitions were already broadcasted

‘ German Journal of Exercise and Sport Research

worldwide (Preuss, 2004). As a result,
the global popularity of the Olympics
rose substantially and attracted increas-
ing numbers of participating countries,
athletes, and visitors to the Games (Chap-
pelet, 2002; Johnson & Ali, 2004). This
effect was fueled by improved transporta-
tion networks and decreasing airfares
(Banister & Berechman, 2001; Preuss,
2004), Thus, the international intercon-
nectedness of the Olympic system wasin-
tensified and subsequently expanded by
the global trend of digitalization (Preuss,
2007).

Since the 1990s, the IOC strategically
fostered the endogenous growth by inno-
vating and extending the sports program
of the Olympics. Increasingly, new ac-
tion and trend sports were adopted both
at the Winter and Summer Games to
attract younger clientele, to raise cus-
tomer retention, and to modernize the
Olympic image for an improved mediati-
zation (e.g., Strittmatter, Kilvinger, Bode-
mar, Skille, & Kurscheidt, 2019). In ad-
dition, the monopolistic and urban gov-
ernance structure of staging the Olympic
Games [Postlethwaite & Grix, 2016) ef-
fectively bundles exogenous and endoge-
nous growth drivers by activating local
growth machines, ie., productive urban
networks of corporate actors, and link-
ing them to international business (Sur-
borg, VanWynsberghe, & Wyly, 2008).
This enables Olympic cities to reposition
in the global economy and induces im-
age and signaling effects that foster long-
term growth (Preuss & Alfs, 2011; Rose
& Spiegel, 2011). Yet, the downside of
this urban bundling is, on the one hand,
that the large size of the Olympics is ex-
pensive for hosting cities and challenging
to manage in such restricted geograph-
ical areas (Chappelet, 2013). On the
other hand, the bidding competition be-
tween the Olympic candidate cities trig-
gers a cost spiral which is known in eco-
nomic theory as the winner’s curse. The
investment arm’s race of Olympic candi-
dates may prompt the bidders to upgrade
their Olympic hosting offers to an extent
that may jeopardize the expected benefits
(Preuss et al., 2019).

Therefore, it is important for Olympic
hosts to develop long-term strategies to
leverage not only the post-event busi-

ness opportunities of staging the Games,
but also to target intangible social lega-
cies (Preuss, 2015). Current Olympic re-
search has shown theoretically and em-
pirically that the potential for creating
social capital and legacies is substantial
(Priischenk & Kurscheidt, 2020). How-
ever, the governance of the underlying
mechanism is demanding and the risk of
failure high (Chappelet, 2016).

Methods and data

In order to measure attitudes toward
Olympic gigantism and related deter-
minants, the reviewed key constructs
and themes that are discussed in the
literature have to be operationalized
in a standardized questionnaire. Since
there is no unified theoretical approach
to the topic, a largely exploratory design
was chosen with a multipurpose survey
instrument that covers a variety of issues
in the debate on the Olympic movement
and Olympic Games. The questionnaire
contained nineteen separate questions,
including nine item batteries (five to
eight items each) measuring behavior
and attitudes toward sports and the
Olympic Games with five-point Likert
scales (nearly) throughout (5=agree to
1=disagree) (e.g., Jones, 2015). The lat-
est methods research confirmed that the
statistical performance of the intuitive
five-point scale is equivalent to larger
scales (e.g., Revilla, Saris, & Krosnick,
2014). The completion of the ques-
tionnaire required approximately fifteen
minutes. It is available from the authors
upon request.

Most important for the present study
are two proxies for the diffuse construct
of Olympic gigantism. The items sim-
ply state that the Olympics are “too
large” (TOOLARGE) and “too expen-
sive” (TOOEXPENSIVE), respectively.
Since previous research found that basic
preferences and beliefs are crucial in
the decision-making of voters at ref-
erendums on Olympic bids (Coates &
Wicker, 2015), such rough measures are
sufficient. ‘lhey distinguish between the
attitudes toward the mere size and the
financial risk of the large numbers at the
Games. Moreover, these items will be
statistically related to other attitudinal
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Table 1 Overview and descriptive statistics of variables

Variable N Mean sD Description

Dependent variables (proxies for Olympic Gigantism)

TOOLARGE 215 273 1.12 Winter Games are too large (1 =disagree; 5 = agree)
TOOEXPENSIVE 215 3.67 1.04 Winter Games are too expensive (1= disagree; 5 = agree)
Attitudes toward the Olympic idea and Olympic values

IDEAIMPORTANT 204 3.58 1.47 Olympicidea is important (0= don't know; 5 =agree)
IDEAUNCLEAR 204 1.73 1.33 Olympicidea is unclear (0 = don't know; 5= agree)
OLYMPICIDEA 208 423 0.95 Like Olympic values/idea at OWG (1 = disagree; 5= agree)
CONVEYVALUES 215 3.51 1.20 Winter Games convey values (1=disagree; 5= agree)
Interest in (winter) sports and the Olympic Winter Games

SPORTINTEREST 226 4.07 1.09 General interest in sports (1 = disagree; 5 = agree)
WINTERSPORT 226 3.57 1.28 Interest in winter sports (1 = disagree; 5 = agree)
FOLLOWER 250 0.65 0.48 Follow Winter Olympics regularly (1 = yes)
SOCHIFOLLOW 249 0.80 0.44 Intent to follow Sochi Games (0=no; 1=TV; 2 = live)
NICETOHAVE 215 4.36 0.92 Nice to have Winter Games (1 = disagree; 5 = agree)
Behavior in active and passive sports

DOSPORT 226 3.98 117 Practice sports actively (1= disagree; 5= agree)
DOWINTERSPORT 226 2.88 1.62 Practice winter sports actively (1 = disagree; 5= agree)
VISITWINTERSPORT 226 1.84 1.07 Visit winter sports events (1 = disagree; 5 = agree)
WATCHWINTERSPORT 226 3.08 1.46 Watch winter sports regularly (1 = disagree; 5 = agree)
GROUPWATCH 174 146 0.74 Watch Games with friends (1=definitely won't; 4= definitely will)

Preferences toward the event product of the Olympic Winter Games

COMPETITIONS 208 4,60 0.73 Like sperts competitions at OWG (1 = disagree; 5 = agree)
NEWSPORTS 208 2.7 117 Like new/trendy sports at OWG (1 =disagree; 5 = agree)
CEREMONY 208 283 1.20 Like opening ceremony at OWG (1 = disagree; 5= agree)
PATRIOTISM 208 3.86 1.07 Like supporting German athletes (1= disagree; 5 = agree)
Attitudes toward critical issues of hosting the Olympic Winter Games

MAJORCITIES 197 222 1.26 OWG are for major cities (0= don't know; 5 =agree)
SOCIALSTANDARDS 197 3.58 1.25 OWG to respect social standards (0= don't know; 5= agree)
YOUTHGAMES 195 2.26 1.26 Appreciate Youth Winter Games (0 =don’t know; 5 = agree)
SPORTSFIRST 196 3.77 0.97 Sport is focus of OWG (0= don’t know; 5 = agree)
ECONOMYFIRST 196 3.69 1.08 Economy is focus of OWG (0= don't know; 5= agree)
Sociodemograpfrics

AGEGROUP 194 3.71 1.78 Age group (1 <20 years; 6 260 years)

GENDER 194 061 0.49 Gender (1=male)

EDUCATION 194 4,91 1.44 Education (1= no certificate; 6 = academic)

INCOME 192 3.18 1.38 Monthly net income (1 <500 €; 6 >5000 €)

SD standard deviation, OWG Olympic Winter Games

determinants and traits of respondents
to detect patterns of residents who are
critical toward staging Olympic Games
and less critical residents, 'Lhus, the
findings help to identify focal themes and
target groups to effectively communicate
to residents with the objective to secure
public support for hosting the Olympics.

Therefore, further determinants must
be considered in the data analysis. The
most relevant variables for this purpose

have been selected from the survey data.
B Table 1 provides an overview of these
variables, representing four to five items
each of the determinants of (1) attitudes
toward the Olympic idea, (2) interest in
(winter) sports and the Olympic Win-
ter Games, (3) (self-reported) behavior
in active and passive sports, (4) prefer-
ences for the event product of the Win-
ter Olympics, (5) attitudes toward criti-
cal issues of hosting Winter Games, and

(6) sociodemographics. In total, 29 vari-
ables were included in the multivariate
data analysis, representing two nominal
variables (FOLLOWER and GENDER),
22 variables with five-point Likert scales,
including seven items related to Olympic
values and issues with the added option
“don’tknow” (= 0) to account for possibly
lacking knowledge in this area, and five
ordinal variables (e.g., SOCHIFOLLOW
and EDUCATION).
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However, the bivariateanalysis (Spear-
man rank correlations) focusses on the
relationship between the proxies for
Olympic gigantism and attitudes toward
the Olympic idea. This follows the previ-
ous evidence that basic value judgements
largely determine the attitudes toward
Olympic Games and the voting on
Olympic bids (Coates & Wicker, 2015),
and it considers the social capital nature
of the commitment to Olympic values
(Priischenk and Kurscheidt, 2017, 2020;
Schnitzer et al, 2018). Two proxies
out of four items for the appreciation
of the Olympic idea appeared to be
statistically most revealing (IDEAIM-
PORTANT and CONVEYVALUES) and
exhibit nearly the same rank corre-
lation, r4(204)=0.33, p<0.001, as be-
tween the proxies of Olympic gigantism,
rs(204)=0.31, p<0.001. Thus, all four
variables are supposed to be equally con-
sistent measures of the underlying latent
constructs. In a next analytical step,
ordered logit regressions (Wooldridge,
2013) are run on the proxies of Olympic
gigantism while controlling for con-
founding effects of the remaining vari-
ables of @Table 1. The data analyses
were performed using Stata/SE 13.1
(updated).

The self-motivated online survey was
conducted in Germany (September 8 to
QOctober 13, 2013) four months prior to
the Sochi Winter Games (February 7-23,
2014) and one month before the neg-
ative referendum on the Munich 2022
bid (November 10, 2013). Therefore, the
survey is unique and insightful because
it captures German residents opinions
in an extraordinary period during which
the public awareness of the Winter Games
was particularly high and overshadowed
by critical media coverage (Konecke et al.,
2016). Methodically, the data represent
a nonreplicable natural experiment un-
der a comparatively controversial socioe-
conomic environment. Thus, reflecting
previous research, it is controlled for the
media influence (Kim et al,, 2015), i.e.,
a negative one in this case (Priischenk &
Kurscheidt, 2017).

Against this backdrop, it is acceptable
that the sample size, N=192, of valid
finishers is restricted. Moreover, it is the
first scientific survey to measure attitudes
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toward Olympic gigantism, in addition,
based onasuitably clustered online sample
comprising relevant control groups (e.g.,
Jones, 2015). Without reward for partic-
ipants, this was achieved by active dig-
ital field work over five weeks via five
large sports forums, Facebook distribu-
tion, and targeted emails to sufficientlyat-
tract (1) elderly respondents (41.2% over
49 years), (2) nonsports interested peo-
ple (26.1% with weak interest; 35.2% do
not follow Winter Games regularly), and
(3) participants who are not engaged in
winter sports (46.9% with weak winter
sports activity). Hence, though not rep-
resentative, the sample provides substan-
tial variance to study the inner structure
of attitudes toward Olympic issues while
showing also a high response rate (72.2%
finishers of N'= 266 registered visits of the
online questionnaire).

Empirical results: interpretation
and implications

Descriptives and correlations

Under the controlled negative socio-
economic environment of the survey,
surprisingly nearly two thirds of the re-
spondents commit to the Olympic idea
(64.2% [somewhat] agree to IDEAIM-
PORTANT) and more than half of the
rESP()IldEntS trust in thﬂ conveyance ()f
Olympic values at the Winter Games
(54.4% [somewhat] agree to CONVEY-
VALUES). This shows that a clear major-
ity still adheres to the value foundation
of the Olympic system and apparently
believes that it is compatible with the
commercialization of the Winter Games.
‘This interpretation is insofar confirmed
as the correlations of the proxies for
Olympic values with ECONOMYFIRST
are nonsignificant.  Additionally, the
latter highly significantly correlates with
SOCIALSTANDARDS, r5(196)=0.28,
p<0.001, indicating that a business fo-
cus of staging the Winter Games may
largely be accepted if social standards
are respected. However, the primacy
of the sporting cause is seen as con-
flicting with the business interests at the
Olympics, evidenced by the negative cor-
relation between ECONOMYFIRST and
SPORTSFIRST, r5(196)=-0.22, p<0.01.

Hence, the observed persistence of the
value orientation, even in the context
of the highly commercialized Olympic
Games, is consistent with previous re-
search on the creation of social capital
among spectators by the Olympic expe-
rience (Priischenk & Kurscheidt, 2020).

More divided are the results on
the proxies for Olympic gigantism.
Whereas only less than a quarter of
the interviewees find the Winter Games
too large (23.3% [somewhat] agree to
TOOLARGE), a solid majority criticizes
the rising costs of hosting the Olympics
(57.2% [somewhat] agree to TOOEX-
PENSIVE). Obviously, the size as such is
not so problematic for the German resi-
dents. In particular, the sports-oriented
respondents rather recognize the oppor-
tunities of the Olympic growth because
they appreciate the increase of excit-
ing competitions. This is evidenced by
the correlation between SPORTSFIRST
and COMPETITION, #5(196)=0.23,
p<0.0l. As a result, SPORTSFIRST
negatively correlates with TOOLARGE,
rs(196)=-0.18, p<0.05, and is non-
significant towards TOOEXPENSIVE.
Thus, the sports fans are less sensitive to
the cost side as they might perceive the
expenditures worth it for the sporting
cause.

By contrast, the business-oriented
respondents are skeptical both toward
the size and the costs of staging the
Olympics with a somewhat stronger
position against public spending on
hosting Winter Games. So ECONOMY-
FIRST highly significantly correlates with
TOOLARGE, rs(196)=0.20, p<0.01,
and TOOEXPENSIVE, ri(196)=0.28,
p<0.001. This group of residents ap-
pears to have understood the vicious
circle between Olympic growth and
escalating costs as discussed in the lit-
erature (Chappelet, 2002, 2013; Preuss,
2004; Preuss et al, 2019). Hence, the
question arises how these skeptics who
are strict opponents of Olympic gigan-
tism may be reached by communication
policies of future Olympic candidate
cities in Germany. The findings here
suggest that there are prospects for such
a strategic campaign.

First, as reported above, ECONO-
MYFIRST does not correlate with the
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